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Who should use One Magic Click 
Optimization? 

 

 
From an individual to a businessman, this book is an ideal 
guide to educate about internet and digital marketing. 
 
This book covers the complete cycle of internet marketing 
and the relationship of a search engine to the internet. 
 
This is simply a book to read as needed that teaches how 
to build search engine friendly information step by  step. 
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How did we generate the idea of One Magic Click 
Optimization through digital information? 
 
Over three decades of experience in digitization and 
business management, we have developed the online 
portal name (GetConnected360.com) which is used to 
experiment and new developments in digital and internet 
marketing. 
 
The quality of the internet traffic on the web-site is 99.99% 
accurate if the correct techniques are applied as described 
in this book. 
 
This book describes the flow of information and skills in 
such a way that anybody can easily implement them.  
Similarly, this book teaches a simple and facile road-map 
to fetch the quality traffic through on-page and off-page 
digital marketing optimization. 
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“The Purpose of One Magic Click 

Optimization in a Nutshell” 

 

 
Educate yourself to feed the right information to a 
search engine and the internet users for high relevancy 
- create and convert leads into sales”. 
 
This book is organized to grasp the basics of digital 
marketing and techniques which provides authority to 
implement the right techniques on any search engine to 
captivate the targeted internet audience. 
 
This book provides comprehensive information to each 
individual to be a successful entrepreneur.” 
 
It is written to build your career in the internet and 
digital marketing” successfully by starting your online 
business enterprise.       
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Introduction 

 
  

“After reading this, one can manage digital campaigns of 
the business and secure a career in digital and internet 
marketing”. 
 
The author of One Magic Click Optimization intelligently 
demonstrate an impressive array of fundamental and 
diverse skills to bring theory to a practical level for a 
successful business strategy. 
 
From beginning to end, this book shares decades of 
learning and experience of individuals who practically 
involved in the world of online marketing, business 
planning, and executing a successful e-commerce 
strategies. 
 
From individual to professional, it fulfills all digital and 
internet marketing needs. This book is specifically designed 
to educate every individual interested in learning the basics 
of digital marketing, online marketing techniques, and 
strategies to divert targeted traffic. 
 
Our goal is to simplify the complex topics into precise, 
relevant, and focused learning where each person gets 
equal chances to grow subsequently. 
 

As a group, we possess years of experience and have tried 
hard to bring the extract of our learning to create something 
of greater value that fulfills an individual need. 
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A Masterpiece for All Professionals 
 

 
This book is a masterpiece for the people looking for a 
cost effective online business solution, business 
development managers and business personnel young 
entrepreneurs who want to start or promote their business 
with minimum capital and skills. 
 
However, if you want to become a professional in digital 
marketing, you must read it from cover to cover. 
 

. 
 
 



 
 
 
 
 
 

9 

 

 
Book Contents 

 
 
 
 

Part 1 The Internet Marketing 

 
Chapter Number 1    A complete overview of the book 

Chapter Number 2    Ethics of the Internet Marketing 

Chapter Number 3    The Content of Internet Marketing 

Chapter Number 4    Web-Link Building for the Internet Marketing 

Chapter Number 5    The Search Engine 

Chapter Number 6    Website Indexing 

Chapter Number 7    Internet Lead and Network 

Chapter Number 8    On-Page and Off-Page Internet Marketing  

Chapter Number 9    The Website for Internet Marketing  

 

Part 2  Application of the Education 

 
Chapter Number 10    The Application of Internet Marketing Education  

 

Part 3  Research and Development 

 

Chapter Number 11    Research and Development  

 

Part 4  Discussion Questions 

 
Chapter Number 12    Discussion Questions 
 

Glossary 

 
Glossary 



 
 
 
 
 
 

10 

 

 



 
 
 
 
 
 

11 

 

 

 

Chapter Number 1 
 
 
 

 
  

 Contains: 
 
1.1 The Purpose of Writing “One Magic Click Optimization” 

1.2 Part One - The internet marketing 

1.3 Difference between Internet Marketing and Digital 

Marketing 

1.4 Fundamentals of digital media, the internet and search 

engine 

1.5 Organic and Non Organic internet marketing 

1.6 Importance of the internet networking 

1.7 Part Two - Application of the education 

1.8 Part Three - Research and Development 

1.9 Part Four - Discussion Questions 

 
 

A complete overview of the book 
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A quick over-view of the book to set a vision which 
provides step-by-step instructions on how to craft an 

Internet Marketing Campaign. 
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Objective: This chapter explains the flow of information 
which are covered in this book to manage the internet 
marketing. 
  

1.1  The Purpose of Writing “One Magic Click 
Optimization” 

 
This book encompasses the entire cycle of the internet 
marketing. Moreover, it covers the application and 
evolution in the industry. 
 
It is a complete experimental tool which is used to 
practice and learn about the internet marketing and how 
different contents develop the traffic on the website. 
 
“One Magic Click Optimization” is split into the four 
different parts which are outlined below: 
  
1. Part one is about the internet marketing. It unveils a 
simple way to professionals, entrepreneurs, and a 
common user to get visibility on search engine through 
ethical means. 

2. Part two is compiled to educate about the application 
of the education of internet marketing. 

3. Part three covers research, development, demand, 
supply, and analysis, which guides upgrading the 
internet marketing features and functions. 

4. Part four includes the discussion question and it 
guides to understand the core notion of the internet.    
 
 

A complete overview of the book 
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1.2 Part One - The internet marketing 

 
A quick overview of the part one is outlined below relate 
to the  topics which will be covered in this book 
regarding the internet marketing. 
 

Internet marketing is a process that rotates the website 
information across the internet organically and non-
organically. It's constituted of digital media, search 
engine optimization and the chunk of digital marketing. 
 
Internet marketing is neither a magic nor a mystery, but 
it is a simple flow of organized and researched based 
information on search engine which is synchronized at 
one platform from different websites. 
 
The entire internet marketing exercise is standing on 
three pillars which are laid out below. 
 
1. The Digital Media: It is a medium that is used to 
transform different contents such as; web, audio, and 
video, to articulate the internet marketing. 

2.  The Internet: It is a hub of the whole transformed 
content to be viewed online, whether by a direct or an 
indirect method such as; websites and a search 
engine. A website is viewed on the internet without a 
search engine, whereas a search engine is an 
advertising medium which is used to search different 
websites through keywords. 

3. The Search Engine Optimization: The search 
engine optimization is a process and a part of the 
internet marketing which rewards the websites through 
allowing higher visibility. The High ranking is rewarded  
based on the rich and informative content loaded on 
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the website for search engine users. 
 

The Internet Marketing = Digital Media + The 
Internet + Search Engine Optimization 

 
 

1.3 Difference between Internet Marketing and 
Digital Marketing 

 
The internet marketing is part of the digital marketing 
which is described below, and the features of the 
internet marketing are exclusively discussed in this 
book. 
 
•  Internet Marketing = Search Engine Optimization + 
Chunk of Digital Media (Strictly connected to internet 
services) 

•  Digital Marketing = Internet Marketing + Search 
Engine Optimization + TV, Radio Billboards and others. 

 
 

1.4 Fundamentals of digital media, the internet 
and search engine 

 
The following subjects of the search engine will be 
studied later in the book. 
  
1. Transformation and different forms of contents used 
for the internet marketing. 

2. The internet functions and the alliance with the 
different mediums of the internet marketing. 

3. Connection between the internet and search engine. 
4. Mutual relationship between a server and a search 
engine. 

5. Relationship between a domain and a search engine. 
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6. Alliance between hosting and a search engine. 
7. Function and the importance of website indexing in 
search engine. 

8. Role of a search engine in the internet marketing. 
9. Capacity of content in a search engine. 
10. Search engine association with a web page and 
website. 

11. The standards of a search engine which are 
contemplated to rank a website and the content of the 
website. 

12. Knowing the procedure to crush the website 
information in a search engine which is published on 
the internet. 

13. Does a website get published on the internet 
without a search engine? 

14. A search engine's standards which measure and 
locate information for the users through divergent web 
portals. 

15. Algorithm of a search engine. 
16. Purpose of a crawler and filter in search engine. 
17. Does a search engine rank a web page only or the 
complete website? 

18. Influence of research and development in the 
internet marketing. 

19. Contrast between search engine marketing and the 
internet marketing. 

20. Impacts of the devious tactics used to rank a 
website on search engine. 

21. Difference between the direct and indirect search 
engine optimization. 

22. On Page and the off page marketing purpose and 
standards. 

 
 
 



 
 
 
 
 
 

17 

 

Consequences of unethical internet marketing 
The following consequences of unethical web marketing 
will be described in upcoming chapters. 

 

1. The impacts of an unethical internet marketing 
practice which is used to rank the website. 

2. It is an unethical exercise to use it for the search 
engine optimization. 

3. The unethical and devious execution of the content in 
search engine blacklists and block the website. 

 
1.5 Organic and Non Organic internet marketing 
 

This book carries the answers of the following questions 
about organic and non-organic internet marketing which 
is also recognized direct, indirect, on page and off page 
internet marketing. 
 
1. Organic internet marketing 
2. Non organic internet marketing 
3. On page internet marketing 
4. Off page internet marketing 
5. Advantages and disadvantages of organic marketing. 
6. Advantages and disadvantages of the non-organic 
marketing. 

7. Non organic marking effect the SEO. 
 
 

1.6 Importance of the internet networking 
 
Answer of the following questions are precisely 
described in upcoming chapters. 
 
1. Internet networking 
2. Importance of internet networking 
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3. Function of a lead 
4. Importance of a lead 
5. Difference among digital media, search engine 
optimization, and internet marketing? 

6. Web-Links between the two websites to establish a 
network. 

 
 

1.7 Part Two - Application of the education 
 

The Part II of the book explains the execution of the 
information which is studied in this book. The following 
topics will be explained in part two. 
 
1. Career growth in the internet marketing. 
2. Different professions in the internet marketing to grow 
career such as a website auditor, search engine 
optimization professional, web content  writer, internet 
marketing professional and the internet marketing 
analyst. 

 
1.8 Part Three - Research and Development 
 

The part III of this book is assembled which contains the 
following topics concerning the research and 
development. 
 
1. Research and development in the internet marketing. 
2. Demand and supply of the internet marketing. 
 

1.9 Part Four - Discussion Questions 
 
The part IV is compiled which covers the discussion 
question about different topics of all three parts which 
are studied in this book. 
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Key Facts 

 
The following laid out key facts provides a quick view of 
the book. 
 
1. What is the internet marketing? 
2. What are the features of the internet marketing? 
3. What is a search engine? 
4. What are the features of a search engine? 
5. What is the digital networking? 
6. What is the on page and off page marketing ? 
7. What is the organic and non-organic internet 
marketing? 

8. What is the difference between the internet marketing 
and digital marketing? 

9. How do the unethical practice effects into the 
website? 

10. Demand and supply in the internet marketing. 
11. The research and development in the internet 
marketing. 

12. Which are the four parts covered in this book? 
13. Difference between the internet marketing and 
digital marketing? 
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Glossary 

 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
 
1. Alliance: Relationship between different features of 
the internet marketing. 

2. Application: Where and how to apply the education 
of the internet marketing? 

3. Capacity: Role of a content in the internet marketing. 
4. Chunk of Digital Media: A little part of digital media 
related to internet. 

5. Compile: Assemble the book for the internet 
marketing. 

6. Concealed online marketing Cycle:This book 
exposes the hidden cycle of the internet marketing. 

7. Connection: Relationship between different features 
of the internet marketing. 

8. Constitute: The internet marketing is constituted to 
many features. 

9. Contemplated for ranking: The search engine 
bonafides the standards of the contents loaded on the 
website before rank a website. 

10. Core Notion: The real idea of the internet 
marketing. 

11. Crawler: An application software which is used to 
collect information for a search engine. 

12. Crush the content: The search engine crushes the 
content and viewed on the internet. 

13. Devious tactics: Unethical means to get a website 
ranked on search engine. 

14. Divergent web portals: The search engine collects 
the information from the divergent or different web 
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portals for the users to compare the opinion between 
the two. 

15. Domain: A unique name or an identity which is 
used to search a website on the internet. 

16. Downside: The disadvantages of the unethical 
practice. 

17. Encompass: This book covers the cycle of the 
information which rotates across the internet 
marketing. 

18. Ethics of Internet Marketing: To comply the rules 
and regulations of internet marketing. 

19. Evolution of internet marketing: This book 
guides how to advance and flourish the internet 
marketing industry through the research and 
development. 

20. Execution: How to apply the studies of the internet 
marketing? 

21. Fabricate: Fabrication of the informative content 
Make the internet market simple. 

22. Filter: An application software which is used to 
filter good and bad content for the search engine. 

23. Fundamental: An important basis or primary rules 
that forms a necessary core. 

24. Implication: Application or process to use the 
internet marketing education. 

25. Manage: Start marketing. 
26. Relevancy: Matching the information on a web 
page and website content such as the titles, 
description, body contents, subheadings, keywords, 
and the hyperlinks. 

27. Rotates: Rolls the website information across the 
search engine and the internet. 

28. Search Engine: An application software which is 
used to find information on the internet. 

29. SEO: Search engine optimization is a process to 
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index the website information on the search and 
viewed on the internet. 

30. Shield: This book will teach how to uncover the 
shield of the internet marketing mystery. 

31. Standards: The search engine has defined the 
standards to rank a website. 

32. The internet marketing is described in the 
context of: The Internet Marketing = Digital Media + 
The Internet + Search Engine Optimization. This 
formula is created to guide what elements are involved 
in the internet marketing. 

33. The internet marketing is described in the 
context of: The internet marketing is a part of digital 
marketing. Furthermore, the digital marketing is an 
extended form of the internet marketing. 

34. Web Hosting: A computer program which is used 
to publish a website on the Web Server. 

35. Web Page: It is created by the HTML or a related 
application which is used to create a website. 

36. Web Portal: A platform-like an area where multiple 
people get together in the same place. 

37. Web Server: A machine which is used to upload 
website files to be published on the internet. 

38. Web Title: The identification of a web-page and 
website. 

39. Website Indexing: A process which is used to view 
the information of different website on the search 
engine. 

40. Website Position: The search engine optimization 
positions the website information on search engine 
based on the quality of the content. 

41. Website Ranking: A search engine ranks the 
websites based on the standard of the content. 

42. Website: A collection of several web pages creates 
a website which is sighted on the internet. 
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43. What is digital?: Digital is derived from "Digit" which 
means pointing something if it is used as a "verb" , 
further, a digit is a finger or a toe if it is used as a "noun" 
. In simple word, a word digital is described in digital 
marketing "Pointing out something through a finger or 
toe". 

44. Marketing: An action of a business promotion to sell 
products and services to the end user. 
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Chapter Number 2 

 
 
 
 

  
    Contains: 
 

2.1 What is unethical? 

2.2 Stop the deceitful practice 

2.3 Deviation of the internet marketing from digital 

marketing 

2.4 Unethical Practice in the Internet Marketing 

2.5 Fabricated accounts 

2.6 Unsubscribed Email Marketing 

2.7 Posting Fake Customer Reviews 

2.8 A Case Study 

 

 

 

 

 
 

Ethics of the Internet Marketing 
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Ethics of the Internet Marketing 
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Objective: This chapter emphasizes the ethics of internet 
marketing which covers all the topics that user's practice 
consciously or unconsciously to get higher ranking on the 
internet. 
 

2.1 What is unethical? 
 
A facility which is used for the unfair and not in accord 
with the standards of a profession is called an unethical 
practice which is covered in this chapter. 
 
The Context of the internet marketing, unethical practice 
is used to acquire the excessive visibility on the internet, 
but the search engine and other interconnected web 
channels which supports the internet marketing such as 
social networking websites have the ability to sense 
such misleading activities and stop the unfair 
distribution of the internet traffic. 
 

2.2 Stop the deceitful practice 
 
The law of any industry discourages the violation of the 
rules and regulation for the fair distribution. 
 
Below are the core points which are used to avoid 
devious practices and provide means to protect a 
spectacular internet marketing platform for the fair 
distribution of the internet traffic. 
 

Ethics of the Internet Marketing 
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Digital Media: The Digital media is an interactive tool 
which is used in any internet marketing medium such as 
search engine to view the results on the internet. In this 
context, the content is digital media. 
 
Some of the major Digital Media tools listed below 
which are transformed into a shape to view for an end-
user. 
 
•  Digital images 
•  Video 
•  Audio 
•  Web Page 
•  Website 
 
The duplication of the existing content which is already 
existing on the internet or a property of someone else is 
a violation of the internet marketing. 
 
Search Engine Optimization: A search engine is an 
application software which is used to optimize content 
for internet marketing. It is a combination of two words; 
search engine and optimization. 
 
A search engine uses website content which is 
smashed or optimized and viewed on the internet. This 
process rewards positioning and ranking the website's 
information on the search engine based on the quality. 
 
The purpose of the Search Engine Optimization is 
acquiring positioning and ranking through the important 
information for the internet users, not marketing or 
advertising which is assumed an unethical practice in 
the internet marketing industry. 
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Sales slogans and advertising material are not allowed 
to get ranked on a search engine because a separate 
section is dedicated to direct advertising, furthermore, a 
search engine algorithm also does not index such 
information. 
  

The SEO is an indirect and a spectacular method of the 
internet marketing through the important information on 
a website which gives the confidence and bona-fides 
the business to the internet audience. 
 
The violation of the search engine optimization gets 
penalized the website ranking such as using a sales 
material, duplicating and stealing content from the 
internet. 
 

2.3 Deviation of the internet marketing from digital 
marketing 
 

Internet Marketing: The internet marketing leverage to 
all web-based channels which are generally involved: 
 
•  Banner advertising 
•  Different content marketing 
•  email marketing 
•  Mobile marketing 
•  Search engine optimization 
•  Social media marketing 
•  Website 
  
Digital Marketing: It is an extended version of the 
internet marketing which covers the entire web 
marketing. Moreover, it absorbs the television, digital 
advertising, radio, billboards, short message services 
and more in the digital marketing. 
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2.4 Unethical Practice in the Internet Marketing 

 
Patience and the professionalism are one of the two 
vital features to achieve success. Internet marketing is a 
highly demanding and profitable industry which creates 
a competition among the companies to acquire higher 
ranking and more visibility on the internet through 
pertaining honest and principled ways of the Internet 
marketing. 
 
Pertaining principles of the internet marketing are set to 
avoid taking inappropriate advantages. These rules are 
set to prevent the users' approach to apply unethical 
means for a better visibility on the internet. 
 
Below are the most common unethical practices of the 
internet marketing which violates the rules and 
regulations. 
 
Content: Copying and spinning the existing content 
available on the internet is a very common deceitful 
application in internet marketing which is not acceptable 
for a search engine and in a fair competition on the 
internet marketing industry. 
 
Not only does it affect a search engine's efficiency to 
find the correct answer for its users, but it also violates 
the copyright laws. 
 
A search engine's algorithm is frequently changed. This 
is to impose strict penalties to minimize the violation of 
content, which is additional work for a search engine, 
and it increases the cost of the internet marketing. 
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Unethical practice of using content 
What can be the impact of duplicate, spun, or 
plagiarized content? 
 
Following points describe how does it affect internet 
marketing exactly: 
 
1  It violates copyright laws. 
2  A search engine’s efficiency slows down. 
3  Additional work added change formulas for a search 

engine. 
4  Advertising costs increased. 
 
Unethically Link Building: A search engine is a digital 
machine which is operated by an application software. It 
provides the pertinent information to a user according to 
the query. 
 
While an unrelated link on the website which 
disconnects the continuation of the extended 
information about the similar subject from the further 
website is considered an unethical practice and deemed 
as an immoral and unethical action. 
  
This unethical practice is used to push or pull the 
internet traffic vigorously on the website which slows 
down the server's efficiency and damages its character. 
The search engine punishes such suspicious exercise 
and removes content from the indexing. 
 
Following are the impacts of unrelated links which 
creates between two websites deceitfully: 
 
1. It disconnects the continuation to grasp the extended 
information from the other website. 
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2. The efficiency of search engine's server slows down 
due to the unrelated extended information from the 
further website. 

3. It harms the website's reputation which misguides 
referring to obtaining the extended knowledge from the 
further website. 

 
2.5 Fabricated accounts 

 
This is the result of creating multiple accounts by using 
fabricated particulars to obtain the unfair advantages of 
the internet visibility, which is deemed as an amoral 
exercise in the internet marketing. A search engine and 
related digital portals discourage such exercise and 
remove the multiple accounts and block the website if 
necessary. 
 

2.6 Unsubscribed Email Marketing 
 
The purpose of this practice is to generate leads. It is a 
highly unethical practice to send an email to someone 
who has not subscribed. 
  
The point is where unethical practices look more 
attractive and pursue to deliver fast results. Similarly, 
these practices carry a high risk to defame a business, 
because irrelevant leads do not serve the purpose to 
create a strong network. Additionally, search engines 
and email hosting block such accounts to stop the 
amoral activities. 
 

2.7 Posting Fake Customer Reviews 
 
Posting fake customer reviews on the website are 
forbidden, unethical and simply misleads the audience. 
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2.8 A Case Study 

 
Forcefully, Higher Ranking and Better Positioning in a 
Search Engine; 
 
A case study is given to have an idea of the 
consequences of fallacious practices which are used to 
gain higher ranking in the internet marketing 
competition. 
 
A business owner received a call from an advertising 
company to inquire about the two associates, Kelly and 
Ally, to find out if they are working for him. He declined 
and answered “No”. 
 
Kelly was posting a question and Ally was engaged to 
leverage deviously a thumbs up to the post and vice 
versa to acquire ranking in a search engine. He 
requested to let him investigate the matter and will 
contact you back with the answer. 
 
He found the dummy characters were created by the 
company whom he hired for internet marketing for his 
website optimization. He canceled the contract instantly 
by the company and apologized to the advertising 
agency. 
 
Alert:  All activities on the internet are monitored so one 
must  not approach unethical ways of internet 
marketing. 
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Key Facts 
 
Following key facts assist user to avoid false practices 
to obtain higher rankings. 
 
1 What is the definition of unethical? 
2 What is unethical in internet marketing? 
3 How does unethical practice affect the internet 

market? 
4 How does the unethical practice of irrelevant links 

building affect internet marketing? 
5 How does unethical practice generate irrelevant leads 

that affect internet marketing? 
6 How a fabricated customer reviews impact a 

website's reputation? 
7 The use of unethical practices slows down the search 

engine server's efficiency, which leaves bad impacts 
on the search engine's reputation. 

8 Spun and copied content from other websites does 
not support ranking a website in search engine. 

9 Creation of multiple accounts by using fabricated 
particulars to rank in a search engine does not give 
higher ranking to a website. 

10 How does unsubscribed emailing affect the 
websites? 
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Glossary 

 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 

 
1. Algorithm: It is a process, formulation or a calculation 
which sets or creates a fair and smooth flow of content in 
a search engine of the internet audience. 

2. Bonafide: Confirmation of the business authenticity. 
3. Continuation: Get the extended information from the 
other website regarding the related topic. In internet 
marketing content should be in flow. The continuity of the 
content is a core point for better search engine results. 

4. Copyright: The copying contents of the other website 
is a violation of the copyright laws. 

5. Deceitful application: Stealing content from the 
internet which is a property of someone else is a 
deceitful application and get penalized by the search 
engine. 

6. Deviation: Digital marketing is the blend of technology 
that is interlinked and extended version of the internet 
marketing. 

7. Digital Media: It is an interactive medium which 
supports the internet marketing and search engine. 

8. Duplicitous content: To copy the content which is 
already available on internet. 

9. Ethics: To follow certain rules and regulation for the 
internet marketing. 

10. Fabricated, in the context of a duplicate account: 
It means an account is created with wrong particulars. 

11. Fabricated, in the context of adding content: It 
means to add the new content for the internet marketing. 

12. Fallacious Information: It means false information 
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are used to create an account. 
13. Formula: A search engine works under developed 
calculation for multiple activities. 

14. Industry activity code: It is a classification of 
business establishments according to the type of 
economic activity. 

15. Irrelevant: A non-applicable or non-reliable 
information is used for the end user. 

16. Link between two web-sites: A connection or 
bridge between two websites to cross one end to 
another. 

17. Optimization: A process to submit different types of 
content in a search engine to view on the internet. 

18. Particulars: Fictitious information is not allowed to 
use to open a new or a duplicate account in any web 
directory. 

19. Penalties: A web site gets penalized to use fictitious 
information or overburden the search engine by 
excessive unnecessary information to get ranked. 

20. Pertain: Apply the legal ways to get ranked on the 
internet marketing. 

21. Plagiarized: Copy content from the internet which is 
a property of someone else. Moreover, it is an unethical 
practice in the internet marketing and the search engine 
does not index such content. 

22. Positioning: A search engines sets the position of a 
website according to the information on the website. 

23. Search Engine: An application software which is 
used to view a website’s information on the internet. 

24. Server Efficiency: Overburden of the irrelevant 
traffic that slows down the server's efficiency. 

25. Spinning: The software was available which spin 
content by just changing a few words in already 
available content. Search engine marks spam such 
content. 
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Chapter Number 3 
 
 
 

  
      Contains: 

 
3.1    What is a content? 

3.2    What is the internet content? 

3.3    Tools to view content online 

3.4    Content Layout 

3.5    Behavior of a content in a search engine 

1. A Header/Title's Content 

2. A Header/ Description's Content 

3. A Header/ Keyword's Content 

4. Body Content 

3.6    Organic vs Non-Organic Content 

The Content of Internet Marketing 
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3.7 
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Objective - This chapter explains how to create and 
apply different types of content in internet marketing to 
get the maximum online visibility. 
 

1.1 What is a content? 
 

A content is a publishing or communication medium 
which is shaped into multiple designs such as, in words, 
images, and video to view on a search engine and the 
internet. 
 
A content is used as an object which is converted into a 
shape for the internet marketing in different contexts as 
mentioned above. For example, a word is converted into 
a content shape to send a message on the internet. 
 

3.2 What is the internet content? 
 

The internet content interfaces the information between 
a website and the internet for the end user. 
 
The digital form of a content is generally a letter, image, 
video, and link, which is used to shape the content to 
view on the internet. 
 
The content of the internet marketing is different from 
non-digital platforms such as a newspaper or 
magazines. Whereas Internet Marketing requires 
special professional education, techniques, and skills. 
Similarly, content placement in the internet marketing is 
like a “chess”. What, when, where and which content 

The Content of Internet Marketing 
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will be placed based on the circumstances. 
 
Moreover, the content's quality determines the visibility 
and ranking in a search engine. For example, high-
quality content acquires a better position on the internet. 
  

There are two steps to judge the quality of the content: 
 
1. Search Engine: The content passes the search 
engine algorithm. 

2. Internet Audience: The popularity of the content is 
judged based on the use of the information by the 
internet audience. 

 
Below is the formula which leads to understand the 
involvement of content in the internet marketing. 
 
Formula: Higher Ranking and Better Positioning on the 

Internet = Unique Content + Relevant Graphics + 
Relevant Links + Crawler + Filter + Indexing 

 
 

3.3 Tools to view content online 
 

Following tools are used to view the content online 
whereas the mutual connection between the internet, 
browser and search engine which are used in internet 
marketing is also described below: 
 
The Internet: The internet interfaces two mediums to 
create a network. This method connects different 
contents to the internet and converts into a visible 
shape for an internet user to read. 
  
The Web Browser: It is an application software which 
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is designed to collect content from different websites. It 
sends that content over to a web browser to view on the 
internet.  Further, it synchronizes the different website 
information and shows at one place which is known as 
“Search Engine”. 
 

3.4 Content Layout 
 
A content ignites the search engine which sparks the 
website's information to be visible on the internet and an 
exceptional content is composed or created for the 
audience not for the search engine. 
 
There are different types of content layouts which are 
used to publish the website's information on the internet 
such as web-content, audio, video, blog, directories, 
social media, graphics and much more. Every internet 
content is exclusive and demands special craftsmanship 
to create a content specifically meet the requirement of 
internet marketing. 
 
The idea of composing and transforming any content 
into a shape for the internet marketing is to send a 
comprehensive message to the end user of the internet 
and search engine. 
 
There are many simple and attractive internet content 
creation rules which are laid out below to acquire an 
immense visibility on the internet. 
 
1. Content is created by the unmixed research and 
provided for internet marketing with the additional 
fancy topping such as relevant message, video, and 
appealing graphics which captivate and conceives the 
internet user's attention. 
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2. The user and search engine friendly content is 
composed with the relevant content, web-links, 
formatting of titles, headers, sub-headers and bold the 
climax of the content which appeal the internet user 
and search engine. 

3.  A checklist is prepared to shape the content which 
aesthetically covers all aspects of the message for the 
internet audience. 

4. The content is generally covered; the clear and 
accessible information about the niche and provide 
more emotional information than promotional with the 
detailed explication and case studies. The message of 
the content is briefly explained, because sometime the 
user perceives things as what seller want them to be 
instead of what they actually are. 

5. The involvement of the author is essential to create 
and shape a content for the internet marketing than 
sub-contracting which maintains the uniformity of the 
message for the internet user. 

6. The search engine optimization formalities, etiquette, 
and the ethics are kept under consideration to form a 
content. It supports content to sustain its visibility on 
the internet regularly. 

7. Synchronization of the content is vital to reach out the 
maximum internet audience at one point and time. In 
fact, all the internet traffic is landed at the same 
website which is a search engine, but from different 
web portals. 

 
3.5 Behavior of a content in a search engine 

 
A search engine handles caliber content differently and 
dispatches it for faster indexing, higher ranking, and 
better positioning. The frail and the unrelated content 
has lower visibility and ranking in a search engine. 
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The following tools of a search engine determine the 
quality of the contents before it is sent to the index and 
viewed on the internet which are; 
 
1. Crawler: Picks up the content or information from the 
website. 

2. Filter: Matches the quality of the content with the 
search engine guidelines to pass for the indexing in a 
search engine for the internet users. 

 
Further More; The crawler and filter are application 
software which is used to collect and pass files for a 
search engine to then index. Whereas the indexing is a 
process that sends approved and indexed information 
on the search engine to view on the internet. 
 

Content = Crawler + Filter + Indexing 
 
The search engine is used off and on page website 
content to index and view on the internet. The on-page 
website is self-developed and self-maintained while the 
off-page website is owned by someone else. 
 
Below are the steps and application of the content used 
in a search engine is briefly described which permits a 
higher ranking and a better position to the website 
content in a search engine. 
 
A Header/Title's Content:  A “Title” is included in the 
header of a web page where a search engine crawler is 
used to discover the relevant information for the internet 
user. 
 
The header of the web page allows a limited space to 
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write a title which is defined by a search engine. 
 
The crawler of a search engine reads the content of the 
title and determines the relevancy to the subject. 
 
An effective header/title of a web page generally holds a 
precise and clear title with a keyword or a transparent 
message in narrative format. 
 
A Header/ Description's Content: The description is 
included in the header of a web page which constitutes 
a quick overview of the subject and a crawler of the 
search engine grasps description for the internet users. 
 
The header of a web page allows a limited space to 
write a description according to the search engine's 
limitations. 
 
The search engine crawler reads the description and 
determines the relevancy to the subject. 
 
An effective short description of a web page header 
generally contains precise and clear information with a 
sensible quick message in a narrative format relevant to 
the body's content. 
 
A Header/ Keyword's Content: The comma separated 
keywords are posted in the header to find the 
information for the internet users. 
 
A keyword is used by a crawler to find the appropriate 
answer for the internet users. 
 
The keyword's execution is one of the most important 
features of the entire internet marketing cycle from 
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writing to publishing on the internet which discovers 
answer for the internet user. 
 
Body Content: The body content of a web page holds 
a detailed message with headings, sub-headings and 
the hyperlinks which escorted to build an efficient bridge 
between two websites or web pages for the extended 
and related information about the related topic. 
 
 

3.6  Organic vs Non-Organic Content 
 
The contrast of an organic and non-organic is described 
separately below. 
 
Organic Content: The organic content is used for the 
search engine optimization. The importance of the 
organic content of a website in a search engine will be 
described below. Such as: 
 
The organic content possesses natural and constant 
visibility on a search engine which contains information 
and important data for the internet users. 
 
The organic content is designed based on the writer's 
understanding about the subject and creative skills. 
 
Organic content constantly pulls the internet traffic 
vigorously on the website. It also escorts free traffic 
from the search engine. 
  
 The organic content is deemed cost-saving and result 
oriented on long term. 
 
Non-Organic Content: The Non-organic content is paid 
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and used for instant traffic. The non-organic content 
escorts quick results, targeted traffic and supports the 
search engine optimization. 
  



 
 
 
 
 
 

48 

 

 
Key Facts 

 
The following key facts are important to understand the 
perception and the theme of this chapter. 
 
1. What is a content? 
2. What is a digital content? 
3. How to use a content in a search engine? 
4. Relationship between a content, search engine and 
the internet? 

5. How does a crawler treat a content? 
6. How does a filter, treat a content? 
7. How does indexing treat content? 
8. What is the spun content? 
9. What is a copied content? 
10. What is an unmixed content? 
11. How to shape a content? 
12. What is an engaging content? 
13. What is an image, content? 
14. The importance of a content in a search engine 
ranking. 

15. The difference between a browser, the internet and 
digital marketing. 

16. The difference between organic and non-organic 
content. 

17. How to place the title, description, and keywords in a 
web page’s header? 

18. The role of a content in increasing the website 
traffic. 

19. The content creates web-links to increase traffic on 
the website. 

20. Role of a content to index the website in a search 
engine. 
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21. What are the two steps which judge the quality of 
the content? 
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Glossary 

 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
  
1. Application of information: The procedure to submit 
the information in a search engine. 

2. Behavior of content: What type of traffic is 
approaching on the website? 

3. Browser: An application software which is designed 
to view web files on the internet. 

4. Caliber content: A search engine permits rich and 
quality content only for the indexing. 

5. Circumstances: Different contents are applied in a 
search engine according to the requirement. 

6. Climax: The important information are highlighted for 
the internet marketing. 

7. Communicate: A content is a communication bridge 
between a website and the internet. 

8. Comprehensive: A comprehensive and coherent 
message in a content is important for the internet 
marketing. 

9. Craftsmanship: Skills to craft an effective content for 
the internet marketing. 

10. Crawler: A crawler is an application software which 
collects information from a website for a search 
engine. 

11. Escorting content: A quality content supports the 
traffic on the website. 

12. Exceptional: The exceptional content escorts the 
traffic on the website. 

13. Exclusive: The unique content is published on the 
website. 
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14. Explication: Explication or the process of the 
information is explicitly defined to understand the 
perception of the author which is used to compile the 
book. 

15. Files: A file is a source to store and collect data. 
16. Filter: A filter is an application software which 
works between a crawler and indexing. 

17. Flow of content: It means how the content floats in 
a search engine for the internet marketing. 

18. Frail Content: A search engine doesn’t index poor 
or weak quality content. 

19. Graphics: A graphic is an image, content and the 
use of graphic in content is a good mean for the 
internet marketing. 

20. Indexing: Indexing is a process of collecting and 
storing data of different websites for the internet users. 

21. Indispensable: The content is indispensable for the 
internet marketing. 

22. Interconnected: The connection of two or more 
different mediums such as the Browser, Internet and a 
Search engine are interconnected to each other. 

23. Interface: Exchanging or transferring information to 
multiple mediums such as the content interfaces the 
information between the website and the internet. 

24. Mutual Connection: Mutual connection is a 
substitute definition of the Interconnection. Here, it 
stands for a connection between two objects.   

25. Narrative format: The actual perception and 
conception of the author's message in the book. 

26. Network: Two persons or applications create a 
network. 

27. Perceive: Understand or Perception; such as some 
time the user understands the content message 
differently and develop the wrong perception about the 
message. 
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28. Software: A software is a computer application to 
help an end-user. 

29. Source: The root or a search engine source to pick 
the content. 

30. Sustain: Informative and unique content sustains 
the visibility in a search engine. 

31. Transparent: Unmixed content is one of the 
requirements of the search engine. 

32. Uniformity: The uniformity or a consistency is 
important for the SEO. 

33. Unique: Unique content is important for a search 
engine optimization. 

34. Unmixed: Unmixed content is important for the 
SEO. 

35. User Data: The user information is saved in the 
software database. 

36. Visibility of Content: The viewing of a website's 
information on the internet. 
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Chapter 4 
 
 
 

 
 

Contains: 
 
4.1  What is a Web-Link? 

4.2  What is Web-Link Building? 

4.3  Ethical Link Building 

4.4  Criteria to create a web-link 

4.5  Web-Link Kinds 

4.6  Procedure to create a web-link 

4.7 The importance of a web-link 

4.8  Places to establish a Web-Link on a Web-Page

Web-Link Building for the Internet Marketing 
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Road Map of “Web-Link Building for the internet 
marketing”! 
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Overview 
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Objective - This chapter explains why and how to 
create a web-link between two different websites. 
 

4.1 What is a Web-Link? 
 
A web-link is a digital reference or network which is 
created between two different websites to acquire the 
extended  information about the related matter and 
empower the website to push the quality traffic. 
 

4.2 What is Web-Link Building? 
 

The Link Building is one of the most important features 
of internet marketing which entitles a website for higher 
ranking in a search engine. It is a form of a content used 
in the internet marketing. 
 
For instance, a graphic image is a form of content (as 
discussed in chapter no. 3) that is also used in a 
hyperlink (a hyperlink is used to establish a web-link 
between the two). 
 
The purpose of creating a web link between two 
websites is to approach a website for the additional 
information about the relevant matter. 
 

4.3 Ethical Link Building 
 

A web-link is a facility to increase traffic on the website 
using ethical means which is provided by a search 
engine, but the aggressively execution of the irrelevant 

Web-Link Building for the Internet Marketing 
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link building is an unethical practice and downgrades a 
website ranking in a search engine. 
  

This unethical practice reduces the efficiency of  the 
server and disconnect the continuity of the extended  
information from the further website. 
 
An example of an irrelevant link would be if the user of a 
search engine types the question, “Register a New York 
Corporation” into the search bar and the link redirects 
the inquiry to a restaurant website. 
 

4.4 Criteria to create a web-link 
 
A fair web-link is fabricated to facilitate the user which 
ultimately increases a website traffic, reputation, and 
ranking in a search engine. The criteria to get a fair 
web-link is described below: 
  

The reputation of an author and the useful information 
are basically two main sources to establish the need of 
a web-link between two websites. 
 
Generally, the same niche online forums, social 
networking websites are the types of sources where the 
authors, experts and users actively participate to share 
their expertise and exchange links to push the traffic. 
Taking an active on these forums is the core 
requirement to create a strong web-link. 
 
 

4.5 Web-Link Kinds 
 
The different types of Web-links are given below which 
are used in internet marketing. 
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Relevant Web-Link: A related or relevant web-link 
provides a right source to get the additional information. 
 
Relevant and irrelevant links evaluate the ranking and 
the reputation of a website. It's essential to monitor and 
analyze the balance between relevant and irrelevant 
links. This is because the burden of irrelevant links can 
completely make a website vanish from a search 
engine. Irrelevant links reduce the efficiency and 
reputation of search engines. 
 
Relevant links redirect user relevant sites to find 
information from the same niche. It does not disconnect 
the connection of information. Relevant links are an 
asset of a website. 
 
A good and relevant web-link maintains the continuity of 
relevant information which generally belongs to a similar 
niche. 
 
A search engine favors a good web-link because it 
retains a search engine's server efficiency and upgrade 
the reputation of a search engine that lead the user in 
the right direction to get any additional information 
regarding the similar topic. 
 
Irrelevant Web-Link: A bad or irrelevant web-link 
breaks and discontinues relevant information and 
generally belongs to a different niche. Irrelevant links 
are the opposite of relevant links and is a burden for the 
website and search engine. 
 
It misleads a user by redirecting towards an irrelevant 
link where a user finds tangential information. A search 
engine does not favor irrelevant web-links and imposes 
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strict policies against the bad web-link. Furthermore, 
this damages a search engine's reputation and slows 
down a search engine's server efficiency. 

 
A One Way Web-Link: It simply connects one web 
page to another so the user can read the additional 
information about the same subject. 
 
A Web-Link Exchange: This stands for Give and Take 
Policy like, “I will add you if you add me”. This practice 
starts the competition of maximizing the web-links 
between websites of both relevant and irrelevant webs-
links. Eventually, this affects the reputation of a website. 
 
A Back-Link: It does not stand based on a certain 
policy and generally exists on merit. It is also 
recognized as a two-way link. 
 

4.6 Procedure to create a web-link 
 

Below, the process of creating a web-link between the 
two websites is described. 
  
1. A hyperlink is used to build a bridge between two 
websites which is the unique identity of a specific web-
page and website. 

2. A related message such as a keyword or phrase is 
used in the hyperlink for a user to identify the 
information and to move on the further website.  

3. A hyperlink is a digital sign board used to guide a user 
to take a certain direction for any additional information 
about the information that it is being searched for. 

4. The crawler reads the content which is written on the 
hyperlink and decides if the information is of relevance. 
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4.7 The importance of a web-link 
 

A link is a connection or reference that connects two 
people or parties to bring a positive impact. 
 
Below the impact of link-building in internet marketing 
will be described: 
  

1. A hyperlink guide’s free and relevant traffic on a 
website. 

2. A user bookmarks the website to revisit, which helps 
to optimize a website. 

3. The trust of a user or visitor strengthens a website 
credibility. 

 
4.8 Places to establish a Web-Link on a Web-Page 

 
Selecting the right place to create a hyperlink is a very 
important factor. When placing hyperlinks, it is most 
helpful when it is placed in a way that will allow the user 
to obtain a sort of continuation of a topic; an extended 
and more detailed version. This is where hyperlinks 
come into position. 
 
A hyperlink can place certain key words in an article 
after every few paragraphs or even at the end of a web 
page. However, there must be a level of caution when 
placing hyperlinks because too much can be 
overwhelming and distracting to the reader. Hyperlinks 
should only be placed when deemed necessary and 
relevant. 
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Key Facts 
 

A web-link creation between two websites is one of the 
most important features to increase traffic, grow a 
network, and improves the reputation of a website. 
Following key facts must be kept in mind when applying 
in internet marketing campaigns: 
  
1. What is a web-link? 
2. What is link building? 
3. How is a web-link created between two websites? 
4. What is the importance of a web-link? 
5. What is the difference between a one way web-link, 
web-link exchange and back-link? 

6. What is a good or a relevant link and what is its 
importance and advantage? 

7. What is an irrelevant or bad link and the 
disadvantages of the irrelevant link? 

8. What source is used to create a web-link? 
9. What is the ideal place to create a web-link on a web 
page? 

10. Create web-links on forums and social networking 
websites. 
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Glossary 
 

The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
 
1. Aggressively execution of Irrelevant links: To 
execute irrelevant links persistently only to bring more 
and more traffic without noticing the quality of traffic 

2. Author: A person who writes the information for a 
website. 

3. Devious link building: The forcefully link building 
downgrade the website in a search engine. 

4. Downgrading of the website through irrelevant 
links: The irrelevant link building demotes the website 
ranking in search engine. 

5. Empowering a website: To increase a website 
credibility. 

6. Establish a link: To acquire faster and related 
information establishes a need to create a web-link 
between the two websites. 

7. Explicit: Understandable information. 
8. Extended Information: Extra information about the 
relevant topic a user is searching for. 

9. Fabricated Web-Link: A web-link is created to attach 
two websites for the extended information. 

10. Fair Web-Link: A related web-link is created 
between two websites to acquire the ranking in a 
search engine. 

11. Forum: It is an online discussion website where 
different professionals participate, discuss and debate 
about the different matters. 
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12. Hyperlinks: It is a uniform source locator which is 
also known as the URL used to create a link between 
two websites to acquire the additional information 
about the related matter or information. 

13. Infinite: To provide endless related information for 
a user. 

14. Narrative: To understand the message of the 
author. 

15. Tangential information: The irrelevant links do not 
serve the purpose providing the right information. 
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Chapter 5 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Contains: 
 

5.1   What is a Search Engine? 

5.2   Search Engine Indexing 

5.3   How does a search engine work? 

5.4  Who is a search engine user? 

5.5 The Significance of a Search Engine in Internet 

Marketing 

5.6 Organic and Non-Organic Information on a Search 

Engine 

5.7 Ranking and Positioning of Content on a Search 

Engine 

5.8 Search Engine Optimization and its Importance 

5.9 Submit website Information in search Engine 

5.10 Ethics to use search engine 

 
 
 

 
 

The Search Engine 
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Road Map of “The Search Engine”! 
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What is the formula to find a float of 
Information on Internet? 

Find below the process of grinding content in a 
search engine. 
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Objective - This chapter educates about the perception 
and conception of the actual function and the importance 
of a search engine in the internet marketing. 
 

5.1 What is a Search Engine? 
 
A search engine is an application software which is 
used to search information on the internet. It is a hub of 
the content which organizes the contents' contest to get 
ranked based on the performance. 
 
The content and search engine are two sources which 
supports to view the website content on the internet. 
 
The content of the website sparks the search engine 
which flood the information on the internet.” 
 
A search engine is a coalition of a database, 
crawler/spider, search interface, filter, and the internet. 
All these supporting tools have been described later in 
this chapter. 
 
Internet vs Search Engine: The search engine starts 
with the website information instead a unique identity as 
in the contrast of the internet which uses a unique 
domain name to reach out a single source only, 
whereas the search engine gets numerous results of the 
similar niche without using a unique identity. 
 

The Search Engine 
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5.2 Search Engine Indexing 
 
Indexing is widely referred to as a listing, itemization or 
an indication to get the information. The search engine 
lists the information for the users based on the unbiased 
results. 
 
A registration or sign up is required for a website to 
submit to a search engine and invite the crawler on the 
website to collect information for the search engine 
users. 
 
A search engine indexes all typed of web contents and 
uses different methods of submitting information in 
search engine to index such as, submitting XML files in 
a search engine to index. 
 

It indexes the unique and informative information only. 
Additionally, it also carries the ability to index and eject 
content instantly based on the quality. 
 

5.3 How does a search engine work? 
 

How search engine fission is made by combining many 
different mediums? Such as, database, crawler/spider, 
search interface, filters, indexing, browser and the 
internet get the information for the internet users. 
  

1. The internet is a medium which is used to create a 
connection between a browser and search engine to 
show results on the internet. 

2. A browser is an application software which is used to 
view files on the internet. 
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3. The database of a search engine contains 
information about different websites, which is used to 
find information on the internet for end users. It is a 
collection of tables, rows and the information. 

4. Search engine crawler/spider is an application 
software which is used to share information between 
the two mediums of a search engine, the database and 
the filter. It is a part of the search engine fission. 

5. A search interface is a medium between a user and 
a website. This is used to find information through the 
website's content to be shown on the internet. 

6. A search engine filter is an application software 
which is used to identify and decide the originality and 
protocol of the information or content on a website. 
Hence, it is passed on for indexing to be viewed on the 
internet. 

7. The Indexing is the process and approval from a 
search engine's filter for a web page to be viewed on 
the internet. Refer 5.2 for the more information. 
 

5.4  Who is a search engine user? 
 

A person who finds answers of his queries on the 
internet. 
 

5.5 The Significance of a Search Engine in 
Internet Marketing 

 
The importance of a search engine is described below 
for the internet marketing: 
 
1. A keyword is used to find information on a search 
engine which is a substitute of a unique website 
identity. 

2. A search engine is used to collect different views and 
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divergent opinion of the same niche, which helps to 
analyze the demand and supply. 

3. A search engine publishes any information which 
establishes the viewpoint about different particular 
matters across the world. 

4. A search engine is a medium which is used for 
indirect and silent marketing on the internet through 
information. It is a free and fair advertising channel 
which publishes the unbiased content on the search 
engine. 

5. A search engine translates the information in different 
languages which is published on a search engine; 
such as title, description and meta tags. 

6. A search engine drives instant traffic on a website 
which stimulates to adjust the website content as per 
the traffic behavior on a website. 

7. The search engine provides analytical reports about 
the visitors' actions on the website which helps to 
adjust that websites information. 

8. The search engine accepts any content shape to view 
the information on the search engine such as audio, 
video and graphics to captivate the internet user 
attention. 

9.  The search engine invites the selective traffic only 
according to the content which are published on the 
website. 

10. The search engine has two different sections to 
publish the information on the search engine “paid 
section and unpaid section” to spark the traffic. 

11. The search engine has the ability to escort the web 
traffic geographically. 

12. The search engine has a feature to stimulate the 
link building which reputes the business. 

13. The search engine regularly shows information on 
the internet which makes business a brand. 
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14. A search engine is an open source to use any 
information ethically which is published on the internet. 

15. A search engine has features to track the traffic 
geographically, through a keyword and by the actual 
phrase or the expression a user had typed and landed 
on the landing page of the website. 

16. A search engine has a feature to track and extract 
the unique and the new visitors on the website, 
including the staying timing of each visitor on a 
particular page. 

 
5.6 Organic and Non-Organic Information on a 
Search Engine 
 

Different distinctions are described below to understand 
the difference between the organic and non organic 
information on the website and how does a search 
engine treat the information for the search engine 
optimization. 
                                                                                                                                                               
Organic Information: Organic information on a search 
engine is real and unpaid. This is listed on a search 
engine based on the knowledge and experience. 
 
Non Organic Information: Non-organic information on 
a search engine is paid, temporary, and artificial. This 
generally carries sales slogans and offers. 
 

5.7 Ranking and Positioning of Content on a 
Search Engine 
 

A search engine ranks and positions a website based 
on the purity of the content and the basis of a search 
engine algorithm. 
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5.8 Search Engine Optimization and its 
Importance 

Search engine optimization is a process which is used 
to submit website information in a search engine to find 
on the internet. A search engine shares a website's 
information with internet visitors and redirect to that 
website for any additional information which ultimately 
converts into a sale. 
 
A search engine shares the basic information on a 
website. This includes a title and short description for 
internet users. 
 

5.9 Submit website Information in search Engine 
 
Below are the steps to follow when submitting a website 
in a search engine for the indexing: 
 
1. Submit a complete website in each search engine. 
2. Monitor daily indexed and non-indexed pages in each 
search engine. 

3. Edit the information about the non-indexed pages if 
they are in a waiting queue for a long time. 

4. Indexed website pages are ready to view for the 
internet users. 

 
5.10 Ethics to use search engine 
 

A search engine has drawn a line to avoid punishment  
which is outlined below: 
 
1. Strictly specified section must be used to submit the 
information in the search engine such as the factual 
information section which is unpaid, should not be 
used for the sales and offers. 
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2. The deceitful and the duplicate information are not 
allowed in the search engine. Search engine blacklists, 
such websites'. 

  

3. Unnecessary link building is not allowed which slows 
down the search engine speed. 

 
4. A search engine is a spectacular web advertising 
channel which provides the unbiased results and trust 
with the information and in return, it expects the same 
from the users to respect the defined guidelines of the 
search engine. 

  

5. Do not copy any type of content, from the internet 
which are strictly prohibited and publish by the different 
particulars. 

  

6. Similar content is not published on the multiple 
websites to index. The search engine ignores multiple 
similar content from indexing. This method affects the 
efficiency of a search engine as well. 

  

7. The search engine algorithm has the ability to 
distinguish the organic and inorganic information which 
are submitted in a search engine for the indexing and it 
accepts and skips accordingly. 
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Key Facts 
 
The following key facts must be followed to use a 
search engine correctly for the internet marketing: 
  

1. What is a search engine? 

2. Impacts of indexing in search engine. 

3. What is search engine optimization? 

4. What is the difference between a search engine and 

the internet? 

5. What is the role of a search engine in the internet 

marketing? 

6. What is the importance of a search engine? 

7. What is the difference between organic and non-

organic search engine information? 

8. What is software application? 

9. What is a browser? 

10. How does a search engine, evaluate the audience’s 

behavior? 

11. What is the function of a search engine's crawler or 

spider? 

12. What is the function of a search engine's filter? 
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Glossary 
 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
  
1. Actions: The search engine has the ability to analyze 

the audience behavior for the management's action. 

2. Basis of a Search engine: To follow the protocol or 

guidelines of a search engine. 

3. Coalition: A mixture or merger ; such as a search 

engine is a fusion of many different mediums. 

4. Compiled: This chapter is written or composed to 

explain about the search engine. 

5. Conception: The study of this chapter will help to 

digest the basic information about the search engine. 

6. Crawler/Spider: It is application software which 

collects information from the different websites for the 

internet users. 

7. Database of a search engine: The database of the 

search engine holds data of many websites. In simple 

words, it is a storage room. 

8. Eject: It is used in the contrast of the rejection of the 

content; such as the search engine rejects the bad 

quality content. 

9. Escort: Guide or pulls the selective audience on the 

website from the search engine. 

10. Establish the viewpoint: Opinion about any 

particular matter. 

11. Evaluate: The analysis of a progress report. 
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12. Factual section: It is the organic section of the 

search engine. 

13. Fission: A process to separate or combined by two 

or more items. Such as; search engine combines many 

different mediums to get the information on the 

internet. 

14. Flood of information: The search engine floods 

the information on the internet for the end users. 

15. Fusion: The search is split into many different parts 

to incorporate the internet marketing. 

16. Interface: Different mediums are interfaced with 

the search engine and exchange information. 

17. Mediums of a search Engine: A crawler and the 

filter are the mediums or agents to interface the 

information between one application to another. 

18. Niche: Belongs the same industry. 

19. Open Source: The search engine is an open 

source to use any information. 

20. Originality: Test the purity of the content submitted 

to a search engine whether copied or created with own 

research. 

21. Particulars: The search engine punishes those 

users who steal information or particulars from the 

internet. 

22. Perception: The understanding of the importance 

of a search engine. 

23. Sign Up: It is a substitute word of a registration 

with any website. 

24. Skip: The search engine skips the inorganic 

information which is submitted to it for the indexing. 

The search engine has a separate section for the 
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advertisement which is not submitted for the indexing 

along with the organic information. 

25. Slogan of sales: A phrase which is generally used 

to attract potential customers, which are included sales 

slogans and offers. 

26. Stimulate: The search engine helps for the SEO 

and encourages to adjust the content as per the traffic 

behavior. 

27. Unbiased: The search engine publishes the 

information on merit. 
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Chapter 6 
 
 
 
 
 
 
 
 
 
 
 
 

 
Contains: 

 
6.1 Website Indexing 

6.2 The Ethics of Indexing 

6.3 Process to Index a Website 

6.4 A Reason to Reject a Website from Indexing 

6.5 Perception of Informative Content for Indexing 

6.6 Importance of website indexing 

6.7 Indexing impacts on the website ranking and 

positioning 

6.8 The Relationship of Indexing with Internet 

Marketing 

6.9 Estimated Time to Index a Website 

6.10 Index Signals 

6.11 The Search Engine Algorithm for Indexing 

 

 

 

 

 

 

Website Indexing 
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Road Map of “Web-Site Indexing”! 



 
 
 
 
 
 

81 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
Objective - This chapter educates regarding the 
process and importance of website indexing in a search 
engine. 
 

6.1 Website Indexing 
 
The goal of the indexing is to discover a website on the 
internet through the content instead of a unique domain 
name. Indexing files include images, videos, contents, 
and web pages. 
 
The reason behind the process of website submitting in 
a search engine for the indexing is to view the website 
information on the internet-this exercise is called 
indexing. 
 
A search engine runs under a system to index a 
website. Whenever a new content is uploaded to a 
website, the crawler detects and extracts the website 
updates towards the indexing process. 
 
Website indexing is the most delightful moment to 
celebrate because this process is a report card that 
analyzes the quality of the information on the website. 
 

6.2 The Ethics of Indexing 
 
There is no faster way to index a website because a 
website is indexed based on how informative and 
unique the information on the website is. 

Website Indexing 
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The search engine bona-fides all files which are 
submitted for the indexing and ejects the weak content. 
Specially the advertising content which is used for the 
marketing purpose. 
 
A search engine ejects the vigorously indexed files to 
maintain its server efficiency. 
 

6.3 Process to Index a Website 
 
The following steps are involved to index a website in a 
search engine. 
 
1. A website is created in HTML or any other compatible 
language. 

2. Content is uploaded on the website along with a title, 
description, keyword, heading, sub-heading, video and 
audio as it is defined by the search engine. 

3. A sitemap is created to submit files in a search engine 
in an XML format to send to a search engine for the 
indexing. 

4. A website is submitted to a search engine to view 
content on the internet. 

5. Search engine's crawler collects information from the 
website for indexing. 

6. A search engine's filters are the only authority needed 
to pass the content for indexing. 

7. A search engine cannot be forced to index the 
website information. 

8. The crawler of the search engine extracts and 
rejected the unnecessary files from the indexing. 

9. The search engine’s crawler extracts the website 
information and stores it in the search engine's 
database which is later used in the searching results. 
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10. A crawler is one of the important tools of a search 
engine which assists in publishing the most updated 
website information for the internet users. 

11. All the search engines follow more or less the same 
methodology to index the website information. 

 
Website Indexing = Web Page + Crawler + Filter 

 
 

6.4 A Reason to Reject a Website from Indexing 
 
The crawler and filter decline low-quality content which 
does not meet the requirement of a search engine such 
as, duplicate content, content spinning, broken links, 
and more do not indexed in a search engine. 
 

6.5 Perception of Informative Content for Indexing 
 

Content is created based on pure research and not 
copied from any other internet source. It should be; 

  
•  Explanatory format with diagrams. 
•  Narrative format and describe theme of the subject 
with interconnected examples. 

•  Accompany the search engine algorithm directions 
which are the most important feature of the entire 
internet market for positioning and ranking in search 
engines. 

•  Presentable, captivate and present with the fancy 
ribbon. 

 
6.6 Importance of website indexing 

 
The indexed pages of the website are viewed on the 
internet which increases the traffic to a website and give 
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better visibility and positioning to a website's information 
on a search engine. 
 
The content which is submitted organically through the 
indexing reduces the marketing cost and stays 
permanently on a search engine. The indexed 
information in a search engine is a tangible asset of the 
company. 
 

6.7 Indexing impacts on the website ranking and 
positioning 
 

The algorithms of the search engine calculate ranking 
and position the website information in the search 
engine. 
 
A positioning is the order of the content listed on the 
search engine. For example; page one, page two and 
so on. Whereas; the ranking is a calculation process to 
position the content on the search engine. 
 
On Page and Off Page Indexing 
Indexing is an organic and natural way of advertising on 
the internet through a search engine. Whether the 
indexing is on page or off page, the final destination to 
view the website's information online is a search engine. 
 
The On Page is recognized as self-developed website. 
On-page is “Direct indexing” and the off-page is 
“Indirect Indexing”. 
 
Let’s understand what is the difference between the on-
page and off-page indexing? 
  
On Page Indexing is a process to index the website 
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information directly in the search engine. This is called 
the direct indexing. 
 
Off Page Indexing is a process to index the information 
which is written by a source other than the website. This 
is called an indirect indexing. 
 

6.8 The Relationship of Indexing with Internet 
Marketing 
 

The website indexing process within a search engine is 
essential for internet marketing which rolls information 
across the world through a search engine on the 
internet and indexing is indispensable for the internet 
marketing. 
 

6.9 Estimated Time to Index a Website 
 
There is no time limit to index a website because 
indexing is an automated process which is based on 
how informative and unique information on a website is. 
 
A search engine indexes each web page separately 
rather the entire website and the unique information can 
be indexed swiftly. 
 

6.10 Index Signals 
 
The criteria to index faster without any harm and hurdle 
from a search engine is described below. 
 
1. Prepare a checklist to cover all the elements which 
are essential to cover. 

2. Use relative, rich, and unique content as per the 
subject. 
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3. Use videos and graphics to extract the actual idea of 
the message. 

4. Check the consistency, relevancy, fluency and the 
repetition of the message and describe the context to 
conceive the message correctly. 

 
6.11 The Search Engine Algorithm for Indexing 

 
An algorithm is a process which is formulated to find the 
search result on a search engine. The search engine 
algorithm calculates, ranks, positions and indexes in a 
sequence on a search engine based on the quality of 
the content. 
  
The internet marketing cannot be initiated without 
understanding and applying the algorithm of a search 
engine which indexes the information on the search 
engine. 
  
Search engine algorithm is designed to monitor the flow 
of the information passing from the website to a search 
engine then to index to view on the internet for the end 
user. It is a fusion of different parts such as content, 
crawlers, filters, conditions and sequence which tells a 
computer what to do next to view the website 
information on the search engine. 
 
What is included in the formula to calculate the ranking 
and positioning of the website information on the 
internet is described below. 
 
1. The algorithm is an association of many rational 
conditions such as AND, OR, NOT, WHY, BUT, WHAT 
AND NEXT. 

2. The algorithm of a search engine examines each web 
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page from head to toe and bona-fide the information 
unbiased for the ranking and the positioning. 

3. Crawler of a search engine pulls the information from 
the website for the filter. 

4. The filter pushes the information for the indexing for a 
proper sequence of the search engine. 

5. The algorithm is designed for the distribution of the 
unbiased traffic on the internet based on the quality 
information on the website. 

6. The search engine changes the algorithm frequently 
based on the activities of the users for the free and fair 
internet traffic distribution. 

7. Every person who is involved in the internet 
marketing is required to gain a reasonable 
understanding about the algorithm to perform the job 
accurately such as designer, developer, writer and the 
analyst. It is connected with every feature of the internet 
marketing. 
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Key Facts 
 

The following key facts about indexing must be kept in 
mind to be applied in internet marketing 
 
1. What is indexing? 
2. What is the relationship between a search engine and 
indexing? 

3. What is the relationship between a filter and 
indexing? 

4. What is the relationship between a crawler and 
indexing? 

5. What is the importance of indexing? 
6. What are the guidelines of indexing a website? 
7. What are the differences between an on page and off 
page indexing? 

8. What is the relationship between website ranking and 
positioning? 

9. What is the processing time to index a website? 
10. What is an algorithm and function in indexing a 
website information in a search engine? 

11. Qualities of a content for the faster indexing. 
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Glossary 
 
 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
  
1. Bona-fide: The search engine verifies the 
parameters for the indexing. 

2. Compatible Language: Suitable and supportive with 
other software applications. 

3. Consistency: The author's message should maintain 
the consistency in the content to convey the correct 
message. 

4. Content Fluency: The information order and the flow 
are imperative for the indexing and the reader to 
conceive the message perfectly. 

5. Distribution of traffic: The algorithm is created for 
the fair distribution of traffic on the search engine. 

6. Domain name: A unique website name which starts 
from www.ifnotaxsquare.com. 

7. Extract: The crawler of the search engine uncovers 
the duplicate files. 

8. Fancy ribbon: Present the content with captivating 
decoration. 

9. Fusion: The combination of crawlers and the filters 
are the part of search engine algorithm. 

10. Indexing: Synchronize many related information at 
one point and the same time, generally the same 
niche. 

11. Off Page: This marketing term is used for the 
content which are published on the third party's 
website. 
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12. On Page: This marketing term is used for the 
content which are published on the self-developed 
website. 

13. Perception: Establish a ground to create a content 
which is a search engine favorite. 

14. Rational conditions: The algorithms are built on 
simple reasons that give answers to why, but and 
what? 

15. Relevancy: The author's message should be 
related to the subject. Supporting of links, videos and 
graphic content help indexing faster. 

16. Repetition: The search engine disregards the 
repeated information to index. 

17. Search Engine Algorithm: It is a formula which is 
created by a search engine to find the results for the 
search engine users. 

18. Search Engine Positioning: It is the order of the 
information such as the content of the specific website 
is showing on the first or the other pages. 

19. Search Engine’s Condition: The search engine 
has created a formula with different conditions for the 
fair distribution of the internet traffic. 

20. Sequence of information: The algorithm filter and 
line up the information on the search engine to view on 
the internet. 

21. Vigorously: Forcefully indexing is rejected by the 
search engine. 

22. Website Ranking: The ranking is a calculation 
which calculates the positioning of the information 
given on a website. 
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Chapter 7 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Contains: 
 
7.1 Internet Lead 

7.2 Online Networking 

7.3 Lead Generation to Expand Network 

7.4 The Importance of a Lead Generation 

7.5 Search Engine marketing vs Network Marketing 

7.6 Difference between an inquiry and invitation 

Internet Lead and Network 
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Objective - This chapter educates about the coalition of 
the internet networking and marketing and how each 
stimulate other. 
 

7.1 Internet Lead 
 
An internet lead is an agent which introduces two 
persons or companies and charge commission for the 
referral. 
 
A lead provider is an internet marketing medium such as 
a blog, forum and social networking site which charges 
a commission to provide a lead. Generally, it is an 
automated process through the internet. 
  
There are two types of leads as described below: 
 
1. Organic Lead: A lead which is generated through the 
invitation or inquiry is called an organic lead. 

2. Non Organic Lead: A lead which is bought from a 
lead supplier is called a non-organic lead. It is different 
from the non-organic content which automatically 
dissolves on the termination of advertising campaigns 
whereas, the non-organic lead stays with the seller and 
it is a tangible asset of a company. 

 
A lead can either be bought from a lead supplier or 
created based on the quality contents on the internet. 
An internet lead is usually comprised of the following 
information. 

Internet Lead and Network 
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1. Name of the prospective customer 

2. Industry Code to find the related niche 
3. A complete address 
4. Telephone number 
5. Website address 
6. Business description 
 
The internet lead creates a connection between a 
vendor and prospective online customer to spread out 
awareness on the internet about the existence of a 
business to get more leads. This process is known as 
“lead generation.” 
 
Although all leads don’t convert into sales, they do 
however help in connecting more people and 
businesses within that niche. 
 

7.2 Online Networking 
 

A network is a group of people or companies and a 
chain of internet leads that are used to create a network 
for the potential customers is called networking. There 
is no skepticism that it increases sales, brand a 
business, and create tangible asset for a company. 
 
Routinely active updates and participation within a 
network is an essential exercise to maintain and grow 
networking. 
 

7.3 Lead Generation to Expand Network 
 

The Internet Lead Generation is the procedure to create 
leads through sharing knowledge, experience, 
achievements, and reputation on the internet. This 
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procedure captivates the attention of the internet 
audience, which leads to create a connection among 
the people. 
 
To initiate the lead generation process, a business and 
professional profile is designed on different online 
mediums such as, forums, blogs, and social networking 
sites. The education, expertise, experience, and 
achievements are also shared in the niche to fascinate 
the audience attention to join the network. 
  
In a lead generation process, inquiry and invitation are 
sent to attract and convert the strange prospective 
buyers to achieve specific goals. The link building is 
also a part of the lead generation. 
  
The following steps are essential to support and 
articulate a successful lead generation campaign and 
further ignite sales. 
  
1. Target the niche area where the people may be 
interested and start building the relationship with the 
prospective buyers. 

2. Share the profile or send an inquiry to captivate the 
attention of the prospective customers. 

3. Sending greetings on the special occasions and 
events is a silent advertising tool which holds the 
people to stay in the network. 

4. The blind invitation doesn’t create a strong network; 
generally, the blind emailing is treated as spamming 
and drain out to junk folders. The hosting service also 
blocks such account. 

5. The email blasts to the unsubscribed people is an 
unethical practice. 

6. The digital networking is a slow process and one 
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must be prepared for the drawn-out process of creating 
a network through the organic lead generation. It 
challenges the patience, but leaves a lot of future 
benefits to grow the business. 

 
To understand and memorize the relationship between 
lead and network, a formula is explained below: 
 

Digital Lead and Networking = Knowledge + 
Expertise + 

Achievements + Reputation 
 

 
7.4 The Importance of a Lead Generation 

 
A lead generation is a simple and cost-effective process 
which is easily managed. The connection between two 
persons or companies and the process of “invitation” 
and “acceptation” creates a network. 
 
A lead which is in the similar niche is deemed to be an 
ideal lead for the stronger networking. It lowers the 
chances of declining the invitation which were sent for 
the new connection. 
 
For example, a business registration company sends an 
invitation to a CPA or attorney to create a connection. It 
is relevant and belongs to a similar niche. 
 
A lead plays an important role when growing a network, 
which ultimately increases sales; 
 
1. Helps the sales team to use a lead for the reference, 
2. Creates a net of direct marketing channels, 
3. Connects to decision making people and eliminates 
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the middleman, 
4. A lead serves a dual purpose, it increases sales and 
shares niche updates such as new laws and 
regulations. 

 
The lead generation is a win-win situation for both the 
customer and vendor. A customer requests information 
from various businesses that offer the product or service 
that they are looking for whereas, the vendor is giving 
the possible opportunity to pitch their product or service 
to someone who has given them authorization. 
  
A lead generation is vital for the internet marketing, it 
lowers the advertising cost and turn business into a 
brand. The conversion of sales ratio through networking 
compared to the inorganic or paid advertising is 
generally higher. 
 

7.5 Search Engine marketing vs Network 
Marketing 
 

Important features of search engine and network 
marketing are described below: 
 
Search Engine Marketing: 
 
1. Search engine marketing depends on the indexing 
and quality of the content. 

2. A search engine’s process is complex and technical. 
3. Search engine marketing is a combination of different 
application software, crawlers and filters. 

4. Search engine marketing has a financial burden 
because the most marketing features are paid such as 
Pay Per Click. 

5. Search engine marketing is the combination of on-
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page and off-page marketing. 
 
Network Marketing: 
 
1. Network marketing depends on the number of leads 
or connections. 

2. It is simple and depends on a number of leads in the 
network. 

3. Lead generation networking is an alternative to 
search engine marketing. 

4. The process of lead generation is simple and cost-
effective and does not have any financial burden. 

5. Network marketing is an organic and natural way of 
digital marketing. It is generally known as an off-page 
marketing as well. 

 
 
7.6 Difference between an inquiry and invitation 
 

The invitation is sent from either party, such as a buyer 
and a seller to grow the network to shape into a hub 
whereas, an inquiry is generally sent from a buyer. 
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Key Facts 
 
The following key facts must be understood to initiate 
the lead generation campaign. 
 
1. What is a digital lead? 
2. What is digital networking? 
3. What is a lead generation? 
4. What is the importance of a lead generation? 
5. What is the difference between search engine 
marketing and network marketing? 

6. What are the advantages of network marketing? 
7. What is on-page and off-page marketing? 
8. What is unethical in the network marketing? 
9. Difference between an inquiry and the invitation. 
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Glossary 
 
 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
  
1. Blind emails: The email address does not appear (as 
a recipient) in the message which is generally 
considered a junk or spam. 

2. Conversion of sales: The successful sales ratio of 
the networking marketing is generally higher than paid 
advertising, because both a buyer and seller have 
already established the trust relationship. 

3. Digital lead: It is a digital reference of a person or 
company. 

4. Digital Networking: It is a chain of digital leads and 
the accumulation of leads which creates a network. 

5. Draining out emails: The blind emails are generally 
drain out the junk folders. 

6. Drawn out process: A digital marketing is a long 
process to generate traffic compared to the paid 
marketing. 

7. Lead supplier: There are companies which sell leads 
according to the lead buyer requirement. 

8. Leads Generation: A lead generation is the name of 
the process which is created to accumulate as well as 
networking. 

9. Network Invitation: An invitation is sent from either 
party to join the network. 

10. Network Stimulation: The lead and network 
encourage each other to grow the network. 

11. Networking Coalition: A lead and network support 
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to each other. 
12. Niche: A network is created in a similar niche. 
13. Pitch: A deal or a sales pitch 
14. Prospective customer: Expected future customer 
through the lead generation. 

15. Referral fee: Compensate to someone to send a 
prospective client. 

16. Sales Networking: The connection of two of more 
persons or companies creates a network, which 
subsequently increases sales. 

17. Seller’s Inquiry: A seller sends an inquiry to a 
potential buyer about the products and services which 
is recognized an offer. 

18. Simultaneous Networking: Network and search 
engine marketing are interconnected and work at the 
same time. 

19. Skepticism: There is no doubt on the positive 
outcome of the internet marketing. 

20. Spontaneous Results: Unexpected and 
unintentional results. 

21. Tangible asset: It is an accounting term which 
means a physical form of the financial benefit. 

22. Vendor: A person or a company who sells goods. 
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Chapter 8 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Contains: 

 
 

8.1 Concept of On-Page and Off-Page Marketing 

8.2 On-Page Internet Marketing 

 Part-1: Examine and Fix Website Errors 

 1. Scripting errors 

 2. Broken link 

 3. Website Security 

 4. Compatibility with browsers 

 5. A website speed 

 6. Functionality 

 7. Validation 

 8. Sitemap 

Part-2: Website Navigation and Presentation 

 1. Website Navigation 

 2. Website Presentation 

8.3  Off-Page Internet Marketing 

8.4 Sources other than search engine for internet 

marketing 

  1. A Forum 

 2. A Blog 

 3. Social Networking Websites 

 4. Web Directory 

8.5 Avoid Unethical Practice 

   

On-Page and Off-Page Internet Marketing 
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On-Page Off-Page 

Good Progress Bad Progress Good Progress Bad Progress 

On-Page and Off-Page Internet Marketing 
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Objective - This chapter is compiled to educate about  
the on-page and off-page internet marketing. 
  

8.1 Concept of On-Page and Off-Page Marketing 
 
On-page and off-page are the two gates of internet 
marketing which are used to welcome website visitors 
after the examination particularly from a crawler and 
filter. Additionally, from the internet networking websites. 
 
An on-page Internet marketing is a gate which is used 
or articulated to welcome the self-developed website 
visitors' right from a search engine to a website. 
 
An off-page internet marketing gate is used to welcome 
website visitors' straight from the forums, blogs, and 
social networking websites to the website rather directly 
from the search engine. 
 

8.2 On-Page Internet Marketing 
 
Let's understand the perceptions of On-Page Internet 
Marketing: 
 
On-page marketing is the testing process of a website 
functions which confirms if the content, scripting, 
website speed, or anything else that appeals to a 
search engine and user is in order or need a correction. 
It is a decisive moment before launching a website on 
the internet. 
 

On-Page and Off-Page Internet Marketing 
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On-page marketing is also recognized as a direct 
interacted marketing with the search engine. Indexed 
pages on a search engine redirect visitors to the 
website. 
 
The on-page marketing is divided into two parts 
which is described below: 
 

Part-1: Examine and Fix Website Errors 
 
Part one of the on-page marketing contains the testing 
of the following features of a website which extracts the 
errors and prefixes before launching an internet 
marketing campaign for the internet users. 
 
 Scripting errors: It is programming language which is 
used to create a website. The scripting errors impacts 
the functionality of a website and search engine 
optimization. 

  
 Broken hyperlink: If a link which is used to connect 
two websites is not functioning, it is called a broken 
link or a 404 error. The broken link does not let the 
website be indexed and viewed on the internet which 
will affect a website's reputation and hence, harm the 
optimization. 

  
 Website Security: A website security check is vital 
before launching a website. Things that are checked 
primarily during this process are applications, web 
browsers, cookies, caches and Data sanitization. 

 
 Compatibility with browsers: A website will not be 
accessible for the internet users if web browsers do not 
support the website. The test of browser compatibility 
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is used to find the compatibility and then is fixed before 
launching onto the internet. The most commonly used 
browsers are Internet Explorer, Firefox, Safari, Opera, 
iPhone, iPad and Android. 

  
 A website speed: Visitors of a website do not feel 
comfortable if it prolongs to load a website. Website’s 
speed is just one of a multitude factors which a search 
engine considers while ranking a website. A website’s 
slow speed is generally caused due to the server’s 
capacity and application software errors which loads 
the website on the internet. 

  
 Functionality: A website’s functionality is an integral 
and interactive feature. It is like a silent communication 
medium between the website and the user. It generally 
contains the database, shopping cart, order forms, 
inquiry, and based on the business requirement in 
order to promote the reputation and the optimization of 
a website which needs to be prefixed before launching 
to the internet users. 

  
 Validation: The validation of a website is used to 
bonafide, if the data that is incorporated in the website 
meets the website's requirement. This generally 
includes HTML, CSS, and more features. 

 
 Sitemap: The sitemap of a website is used to submit 
an entire website in a search engine for indexing. A 
search engine’s crawler navigates to find new updates 
on the website for the indexing. 

  
Part-2: Website Navigation and Presentation 

 
Part two of the on-page marketing contains the features 
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of a website design. It testifies if the navigation and the 
articulation of a particular website design is serving the 
purpose or need any improvement to support the search 
engine optimization and the internet marketing. 
  
Following are the two most important features of an on-
page internet marketing: navigation and the 
presentation of a website. It is tentatively considered 
to evaluate the ranking in a search engine. 
 
Website Navigation: Website navigation is one of the 
essential features which is tentatively selected to 
evaluate if the website is user-friendly for a search 
engine and the internet user. 
  
It also supports a user to find the information on a 
website easily. Navigation is the shelf-plan of a website 
which contains a header, footer, and helpful web-links to 
be able to locate and reach out to the deepest 
information on that website. 
  
Website Presentation: This includes titles, description, 
keywords, and body content which play a key role in 
search engine optimization. The crawler of the search 
engine reads the content which is in the form of words, 
videos, audios, images, etc. to get indexed in a search 
engine for internet users. 

 
8.3  Off-Page Internet Marketing 
 

Gate Number Two welcomes internet visitors who enter 
or redirect from forums, blogs, and social networking 
sites to a website or by using other sources other than a 
search engine directly. 
 



 
 
 
 
 
 

108 

 

The off-page internet marketing medium uses forums, 
blogs, online web directories, and networking websites 
where internet users interact with each other and visit 
the website for additional information. 
 
Off-page internet marketing creates a bridge between 
search engines to the third party's portal and redirects 
visitors to the website. 
 
Off-page marketing campaigns run on leads and 
networking to redirect internet traffic to that website. 
This is an indirect search engine optimization through 
the forums, blogs, and social networking websites. The 
leads generation is also a part of the off page internet 
marketing. 
 
Off-Page Internet Marketing- a Powerful Tool: Off-
page internet marketing is very popular and a powerful 
internet marketing tool which endeavors and gleans 
traffic from multitudes directions to send to the website 
as described below. 
 
1. Receives traffic from the lead generation. 
2. Search engine optimization 
3. Multitude web portals such as forums, blogs, web 
directories, and social networking platforms. 
 

 
8.1 Sources other than search engine for internet 
marketing 

 
Described below is the importance of each unique web 
portal for off-page internet marketing. 
 
A Forum: It is an online discussion website where 
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people hold conversations and share knowledge and 
expertise with each other. 
 
Generally, a forum of the same niche is deemed a right 
choice which brings the targeted traffic to grow a 
network faster. It is an organic way to increase traffic 
towards a website. 
 
A Blog: It is discrete from a forum, but it is within the 
off-page marketing medium and it is more likely an 
online diary which is maintained to update daily 
experiences, chat, and share short posts with the 
bloggers’ community within the network. 
  
A blog is one of the popular features of an off-page 
marketing to grow a network and gain the confidence of 
the community. A blog audience is like the neighbors 
whom we meet every day and say “good morning” to. 
  
Social Networking Websites: These websites are a 
combination of a forum and blog where people interact 
with each other and create a community to share 
knowledge, experience, expertise, suggestions, 
updates, and career building.  It is the most advanced, 
organic and popular way of an off-page internet 
marketing. 
  
Web Directory: It is a bridge which is built between the 
two websites to cross the visitors. It is another medium 
for off-page internet marketing which supports to 
increase website traffic and link building. 
 

8.5  Avoid Unethical Practice 
 

Following the ethics and etiquette of internet marketing 
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is essential to getting faster conclusive results as well 
as saves energy and resources. 
 
Following is the unethical practice which is avoided to 
conduct the on page and off page internet marketing. 
 
1. Using sales and marketing slogans and material is 
considered unethical. 

2. Repeated and irrelevant content is prohibited. This 
practice also encourages to leave the network. 

3. Respect the privacy who is in the network. 
4. Avoid using any strange and mysterious scripts in the 
content which challenge the website security. For 
example; cut and paste from the different websites 
which may contain the bugs which ultimately harms the 
website security. Most of the off page sites may block 
or remove such mysterious contents from their 
websites. 
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Key Facts 
 

 
The following key facts apply for both on-page and off-
page marketing. 
 

1. What is an on-page marketing? 
2. What is an off-page marketing? 
3. What is the importance of on-page marketing? 
4. What is the importance of off-page marketing? 
5. What is included in the on-page marketing? 
6. What is included in the off-page marketing? 
7. What is the importance of a forum in an off-page 
marketing? 

8. What is the importance of a blog into an off-page 
marketing? 

9. What is the importance of social networking websites 
in off-page marketing? 

10. How does the SEO work in off-page marketing? 

11. What are the unique features of off-page marketing 
which makes off-page marketing a better medium for 
internet marketing compared to on-page marketing? 

12. What is the difference between a blog, forum, web-
directory and the social networking website? 

13. What is unethical in the on page and the off page 
internet marketing? 
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Glossary 
 

 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
  
1. Accessible information: Reachable or view-able 
website information on the internet. 

2. Broken Hyper-Link: A link is broken which connects 
two websites. 

3. Cache: Information saved or stored in the browser 
may become a cause for the hacking user's data. 

4. Conclusive: Use ethics to get the positive results 
from the internet marketing. 

5. Decisive review of website: An important event to 
decide before a website is launched that everything is 
in order or need a correction. 

6. Direct interacted marketing: The traffic is coming 
right from the search engine rather another source 
such as blog, forums and social networking websites. 

7. Discrete: Separate or differs from the forum within 
the off-page marketing. 

8. Endeavors: Using the right technique to locate and 
get the traffic on a website. 

9. Friendly Navigation: It is a sign board which is used 
to redirect the user to find the specific information on a 
website. A friendly navigation is a part of an effective 
search engine optimization. 

10. Functionality of website: Testing the website is 
important to verify if all the functions of the website is 
working. 
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11. Integral part of a website: An essential feature of 
a website. 

12. Interact people online: Meeting with each other 
on the internet and growing the network. 

13. Interactive: A medium between a website user and 
the website to communicate. 

14. Internet network: This term is referred to the 
networking websites such as forums, blog and social 
networking websites. 

15. Internet users: Who uses the internet to find 
answers to different questions. 

16. Launching: Starting an internet marketing 
campaign. 

17. Medium: A source which is used to do on-page 
and off-page marketing. 

18. Multitude: A search engines use a multitude 
factors before ranking and positioning a website 
contents. 

19. Mystery of speed: To understand and explain the 
reason of the website speed; there is a multitude of 
factors involved to lower the speed of a website. 

20. Prefixing website’s flaws: Fixing website errors 
before launching it on the internet. 

21. Sanitized: The cleaning process of examining and 
sanitizing bugs from the applications such as the 
HTML before launching the website. 

22. Script language: Scripting is a programming 
language which is used to create different application 
software. 

23. Silent communication medium: Send a message 
through a non-verbal communication. 

24. Sitemap: A list of all the web pages of a website 
which is submitted to a search engine to index. 



 
 
 
 
 
 

114 

 

25. Tentative website inspection: Randomly or 
selectively testing or evaluating the website's 
functionality. 

26. Testify: A verification of the website features 
functionality. 

27. Validation: A validation is used in particular fields 
on the website to verify if the user's data has been 
filtered and validated before redirecting to the 
database. 

28. Website Security: The website security is 
essential to protect the database. 

29. Website’s Demotion: Reduced or lowered the 
reputation of a website. 

30. Website Speed: A reasonable website speed is 
important to open otherwise. 
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Contains: 
 
9.1 Web Page 
9.2 Website 

9.3 Domain Name 

9.4 Website Server 

Website Hosting 

1. Cloud hosting 

2. Shared web hosting 

3. Dedicated web hosting 

9.5 Website Importance For Digital Marketing 

Essence of a website for different content 

 1. Content Writing 

2. Video Clips 

3. Audio 

4. Graphic 

5. Social Networking Websites 

6. Other website contents 
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Objective - This chapter explains the significance of the 
website for the internet marketing. 
 
A website is a medium and a collection of multiple web-
pages which supports to conduct the internet marketing. 
 
Below are the features and the functions of a 
website: 
 

9.1 Web Page  
 
A web page is created in an HTML or other compatible 
computer language to shape the content. It comprises 
different types of contents, such as, multimedia, domain 
name, server and, the hosting. 
  

Following are the features and the functions of a web 
page which are used to support the internet marketing: 
 
1. The web page is used to write information to be 
viewed on the internet for the end-users. 

2. A hyperlink is used to connect a web page with the 
different websites and internal pages for the link-
building. This function increases traffic on the website. 

3. Web pages are used to create a website's sitemap for 
the indexing in the search engine which eventually 
become a part of the internet marketing. 

4. A crawler collects information from the web pages to 
be indexed in search engines. 

5. A web page is used to create on-page and off-page 
marketing campaigns. 

The Website for Internet Marketing 
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6. A web-page is created either static or dynamic: a 
static web-page cannot be edited without a developer 
and the source code, whereas, the dynamic web-page 
is editable without a developer and the source code. 

 
9.2 Website 

 
A website is a combination of multiple web pages under 
one domain. 
 
Following are the basic features and functions of a 
website below which are used to start the internet 
marketing: 
  

1. A website is a medium and a combination of a group 
of web pages under one domain which is used to view 
a website’s content on the internet. 

2. The information of a website is accessible on the 
internet and it can be viewed anywhere. 

3. The website is used for search engine optimization 
and the internet marketing. 

4. A website is a remote office or a shop which 
minimizes the essence to open many locations to be 
able to reach out to customers. 

5. A website increases visitors and expands the 
network. 

6. A website is used to start on both on-page and off-
page marketing. 

7. A website is cost effective and saves money on 
printing, distribution and it is editable to correct any 
error. 

 
9.3 Domain Name 
 

A domain name is a unique internet business identity 
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which is used to find business on the internet. 
 

9.4 Website Server 
 
A server is a machine which is used to display website 
on the internet under a domain name. 
 

9.5 Website Hosting 
 
It is a medium which is used to provide website content 
to the internet to be published for the users. Different 
hosting services are described below: 
 
Cloud hosting: Cloud hosting service is used to host 
an e-Commerce website which is used where heavy 
load slows down the website. 
 
It provides a continuous flow of internet without facing 
server issues, even at peak time. Cloud hosting 
maintains a website through more than one server. 
 
Shared web hosting: Shared web hosting is used for 
hosting multiple websites on one server. 
 
Dedicated web hosting: Dedicated web hosting is 
devoted to a single website. 

 
9.6 Website significance For internet Marketing 
 

The online presence is imperative, whether it is a 
business or career building. A website is considered one 
of the most valuable, tangible assets for a company with 
infinite advantages which are described below. 
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1. The website is a unique online identity and It is 
accessible from anywhere. Which shares the history of 
the business and the knowledge about the industry 
with internet users to gain a trust. 

2. Online business presence is used for a silent primary 
interview and investigates the business’s credibility 
before committing to do any business. 

3. An e-commerce website is used to sell products and 
services online. 

4. A website supports in career building. 
5. A website drives internet traffic through on-page 
and off-page marketing. 
6. A website is a kind of silent sale and marketing tool 
which is used for internet marketing. 

7. The presence of a website minimizes or eliminates a 
telephone operator who is used to answer the calls. 

8. The presence of a website minimizes any sales 
disputes because the terms and the conditions are 
dictated on the website. 

9. A website is used as a shelf where products and 
information are organized for internet users. 

10. The website optimization tends to happen routinely. 
It finds the website by using a keyword instead of the 
unique identity of the website. 

11. The quality organic internet marketing of a website 
minimizes and almost completely eliminates the 
advertising cost. 

12. A website is a proven online sale source to 
maintain a good cash flow for the company. 

13. A website’s presence develops a brand in the niche 
through a captivating, compelling, and authentic 
content. 

14. A website provides an affordable and silent visual 
marketing which is always available as compared to 
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the television, radio, cold or unsolicited calls and other 
marketing mediums. 

15. The online presence is almost unavoidable for any 
business. 

 
9.7 Essence of a website for different content 

 
Content is a medium which is used to reach out to the 
end-user. It is used to publish many types of different 
content for internet marketing. 
 
The most popular contents are mentioned below: 
 
Content Writing: Content writing is one of the most 
affordable and popular mediums of internet marketing. It 
is used to attract and pull the internet traffic through the 
information which is published on a website. 
 
The content writing encompasses the website with the 
informative information for internet users. 
 
The search engine crawler tends to have frequent visits 
on websites to collect new content for search engine 
users. 
 
Video Clips: Content in video clipping is one of the 
internet marketing mediums which is used to upload 
videos on on-page and off-page web-sites for internet 
users. 
 
Using a video for content is a very powerful feature to 
pull internet users on to a website. It impacts the 
website’s ranking, captivates the customer’s attention 
and conversion rate. 
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Audio: Using audio content and uploading it on a 
website is also one of the internet marketing mediums. 
It is generally played in the background to engage the 
internet user. 
 
Graphic: Graphics such as images provide a 
visualization for the user. This is one of the key features 
for internet marketing. 
 
Social Networking Websites: It is the strongest 
content medium which is used for both on page and off 
page internet marketing to increase the traffic on the 
website. This medium optimizes the website in a search 
engine and grows the network. 
 
The website is a hub where all the internet marketing 
tools are used such as social media, forums, blog, web-
directories and push the traffic towards the website. 
 
The on page marketing pulls the traffic, whereas, the off 
page marketing push the traffic towards the website. 
 
Other website contents: There are many other types 
of contents which are used on the website for internet 
marketing such as; info-graphics, rate and reviews, 
blogs, forums, live chat, photo galleries, links, case 
studies, questions and answers, newsletters, email 
marketing, affiliate marketing, interviews, research and 
development data, tweets, GIFs, e-books, comics, 
cartoons, visualizations, events, images, search engine 
optimization, online games, competitions, company 
news, goals and targets, performances, free tools, 
opinions, voting, social media, and a lot more. 
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Key Facts 
 

 

The following key facts must be understood when 
studying the significance of a website for the internet 
marketing. 

 

1. What is a web page? 
2. What is a website? 
3. What is a domain? 
4. What is a server? 
5. What is a hosting service? 
6. What is cloud web hosting? 
7. What is shared web hosting? 
8. What is dedicated web hosting? 
9. What is the importance of a website? 
10. What are different website contents for internet 
marketing? 

11. Difference between a static web page and the 
dynamic web-page. 
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Glossary 
 
 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
 
1. Authenticity confirmation of a vendor: The internet 
user gets an opportunity to scrutinize the specific 
vendor through the website. 

2. Captivating content: The website presence and the 
use of captivating content increases traffic on the 
website. 

3. Cloud web hosting: It is used where heavy load 
slows down the website. 

4. Cold Calls: A blind call which is generally attempted 
for marketing purposes. 

5. Compelling website traffic: Inspiring the audience 
through the captivating content on the website for the 
successful internet marketing campaigns. 

6. Dedicated web hosting: It is reserved for one 
website only. 

7. Dictated terms and conditions: The required terms 
and conditions reduces the dispute chances between a 
buyer and seller. 

8. Dynamic web-page: It is editable anytime without a 
source code and a website developer. 

9. Encompassing content: An informative content is a 
great source to bring, the more relevant audience to 
the website. 

10. History: A user can check the history about the 
business before doing any business. 
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11. Website-an Imperative source: Website presence 
is crucial to brand a business 

12. Infinite advantages: Unlimited benefits of a 
website. 

13. Remote office: A website is an online business 
location which is accessible 24/7 from anywhere. 

14. Shared web hosting: Multiple websites are served 
under one hosting is called a shared hosting. 

15. Static web-page: It is not editable without the 
source code and website developer. 

16. Unsolicited Calls: Unexpected calls which are 
generally used for the marketing purpose. 

 



 
 
 
 
 
 

126 

 



 
 
 
 
 
 

127 

 

Chapter 10 

 
 
 
 
 
 
 

 

 

Contains: 

10.1  Internet Marketing For The Career Growth 

10.2  Professions of the Internet Marketing 
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4. Internet Marketing Professional 

5. Internet Marketing Analyst 
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Objective - This chapter is comprised of “how does the 
internet marketing education stimulate an individual to 
enroll in the Internet Marketing for the career growth?” 
 
 

10.1  Internet Marketing For The Career Growth 
 

The internet marketing is a complete and discrete 
industry, which is connected and indispensable for any 
industry. It is an ocean of the infinite connections of 
information and real people, which appeals, stimulates, 
and motivate to use and attach with the internet 
marketing to communicate and connect across the 
world. Today, somehow everyone is connected with the 
internet marketing world intentionally or unintentionally.   
 
The growth in the internet marketing is infinite because 
of its exposure and appealing benefits. Almost every 
industry big or small reserves some budget to digitize its 
business. There are many imperative and dominating 
mediums come under the internet marketing which 
makes the internet marketing a unique and distinctive 
profession for the career growth, such as search engine 
optimization, organic marketing, non organic marketing, 
content writing, social networking and much more which 
will be described later in this book. 
 
 
 

The Application of Internet Marketing 
Education 
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10.2 Professions of the Internet Marketing 
 

The internet marketing is a combination of several 
subjects which are studied and applied differently and 
side by side according to the situation. Each profession 
of the internet marketing has an immense career growth 
opportunity. 
 
Below are five major professions that can be opted to 
build a striking career in glowing, growing and the 
splendid internet marketing industry. 
 
1. Website Auditor 
2. Search Engine Optimization Professional 
3. Web Content Writer 
4. Internet Marketing Professional 
5. Internet Marketing Analyst 
 
What is the job description of each profession in the 
internet marketing industry? Let’s understand: 
 

1. Website Auditor 
 
Starting a career as website auditor includes the testing 
of all the features and the functionalities of the website 
before publishing on the internet. 
 
The website audit is divided into two parts: 
 
1. Pre-launched website audit 
2. Post launched website audit 
 
Pre-Launch Website Audit: It includes the testing of 
all features and functions of a website. Pre-launch 
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website audit deeply checks the design, browser 
functionality, content, search engine optimization, and 
analytic before publishing on the internet. 

 
Post-Launch Website Audit: The post launch website 
audit generally includes the same features except 
monitoring the exiting functions and the enhancement 
based on the company's requirement and feed-backs. 
 

2. Search Engine Optimization 
 
Starting a career as an SEO professional generally 
carries the responsibilities of an articulate SEO 
professional who formulates and performs the following 
tasks. 
 

1. Develop effective search engine optimization 
strategies, for advancing towards the higher ranking 
and better positioning of the website information in a 
timely manner.  
2. Coordinate with the designer and the developer of 
the website to make the necessary adjustments for 
the user's friendly search engine optimization. 
3. Coordinate with the content writer about the 
contents which are published on the website and 
share suggestion with the management for any 
enhancement, which rewards a better ranking and 
positioning of the website. 
4. Site-map submission in the search engine for 
optimization to view the website's information on the 
internet. 
5. Formulate and maintain on page and off page 
optimization including social network websites, blog, 
forums and web directories and much more of the 
same niche. 
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6. Conduct the research and development to find the  
relevant keywords which increases the traffic on the 
website. 
7. Advise for the appealing  domain name which 
represents the niche, titles, headings, keywords and 
sub-headings. 
8. Apply different shape of the contents which 
increases the website traffic, such as web content 
writing, audio, video, info-graphics, forums, blog and 
as per the unique industry's requirement. 
9. Coordinate with the sales and marketing teams to 
exchange new ideas which generate more traffic, 
additional leads and ultimately it boosts the sales 
conversion rate. 

 
3. Web Content Writer 

 
Starting a career as a web content writer has gigantic 
different mediums to engage into. 
 
Different shapes of content writing and the job 
responsibility of a content writer are mentioned below. 
 

1. The content writer uses different content shapes 
aesthetically as per the industry's requirement such 
as web content writing, audios, videos, forum, blog, 
social networking, visualization, cartoons, events, e-
book for the end-user in the search engine to push 
the internet audience on the website. 
2.  The web content writer formulates and formats the 
content to teach and transfer awareness to the end-
user on the internet not to sell. 
3. The content writer formulates the content based on 
the unique and uncontaminated  research and 
development. 
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4.  A content writer works closely with the SEO, sales 
and marketing teams for providing the website 
content according to the search engine's necessary 
conditions. 

  
4. Internet Marketing Professional 

 
Starting a career as an internet marketing professional 
generally has the following job responsibilities. 
 

1. An internet marketing professional ignites to spark 
the organic and non-organic advertising campaigns. 
2. Articulate the different types of eloquent content 
marketing. 
3. Orchestrates the successful social media marketing 
campaigns. 
4. Launch intrigued video marketing which appeals to 
the internet users. 
5. Initiate email marketing programs which generate 
leads and ultimately flourish the network. 
6. Create the pay per click marketing campaigns 
which are one of the most important characteristics of 
the internet marketing. It directs over the behavior of 
the traffic on the website and guides to tune the 
website's content, enhance design and necessary 
adjustments on demand as per the unique industry's 
requirement.  
7. Conducting the affiliate marketing which is an 
advertising model to shift and share the advertising 
burden on the shoulders of the affiliates.   
8. Initiates to create social networking to grow the 
network, which is used for the future references. 
9. Arranging seminars and webinars to educate about 
the business. 
10. An articulate internet marketing professional have 
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good knowledge about the different mediums of 
internet marketing contents to apply which gets the 
maximum visitors on the website. 
11. Compose a B2B marketing plan for the leads 
generation which expands and strengthens the 
networks. 
 
5. Internet Marketing Analyst 

 
Starting a career as internet Marketing Analyst.  
 
Generally, an internet marketing analyst has following 
job responsibilities: 
 

1. Create the advertising campaigns according to the 
company's budget. 
2. Analyze progress report of the different marketing 
campaigns such as organic and inorganic. 
3. Draw the strategy to execute the interactive 
marketing and advertising campaigns. 
4. Coordinate with the management about the 
reputation and the rating of the company and share 
suggestions for the improvements. 
5. Create and compare marketing progress reports of 
the organic and non organic campaigns. 
6. Analyze the website content ranking and 
positioning progress reports and share the 
suggestions to improve the ranking and positioning of 
the website with the management. 
7. Analyze search engine indexing report to improve 
the search engine optimization. 
8. To analyze online statistical reports and identify the 
areas to optimize online marketing performance. 
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Key Facts 
 

 
 

Below are the many key facts which encourages to 
choose the internet marketing a secured and 
professional career. 
 
1. Why to choose an internet marketing as a career? 
2. What is included in the internet marketing? 
3. What are the different mediums of internet marketing? 
4. What are the job responsibilities of a website auditor? 
5. What are the job responsibilities of a search engine 
optimization professional? 
6. What are the job responsibilities of an internet 
marketing professional? 
7. What are the job responsibilities of a internet 
marketing analyst? 
8. What is a B2B marketing? 
9. How to dominate the niche? 
10. Advantages to start a career in the internet 
marketing. 
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Glossary 

 
 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
 
1. Appealing Industry: The internet marketing is an 
appealing industry to start a career. 

2. Application of education: There are many different 
ways to apply the internet marketing education. 

3. Articulate professional: An internet marketing 
professional formulates and perform many different 
internet marketing jobs. 

4. B2B Marketing: Create a network between 
businesses. 

5. Career Growth: The internet marketing education 
provides a secured career growth in the internet 
marketing industry. 

6. Distinctive profession: The internet marketing is a 
very distinctive profession to start a career. 

7. Dominate market: An articulate job of the internet 
professional dominate the niche of the internet 
marketing. 

8. Eloquent content: An internet marketing professional 
articulates a fluent and expressive internet marketing 
campaign. 

9. Enroll for education: Acquire internet marketing 
education. 

10. Flourish Network: Good internet marketing 
campaign flourishes the networking. 

11. Formulate a campaign: A professional SEO 
formulates the internet marketing campaign. 
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12. Gigantic advertising: The internet marketing has 
a lot of different marketing mediums to advertise. 

13. Ignites campaign: An internet marketing 
professional ignites to spark the advertising campaign. 

14. Immense career: The internet marketing  has an 
enormous growth opportunity in the internet marketing. 

15. Intrigued marketing: An internet marketing 
professional creates fascinating marketing campaigns. 

16. Launch campaign: To conduct or start the internet 
marketing campaign. 

17. Model: Internet marketing is one of the advertising 
models. 

18. Orchestrate marketing: To compose internet 
marketing campaign artistically. 

19. Splendid marketing: An internet marketing 
industry is great to grow a career. 

20. Stimulate Education: The internet marketing 
education encourages an individual to build the career 
in the internet marketing industry. 

21. Transfer Awareness: The content is published on 
the internet which gives knowledge to the internet user. 

22. Tuning Campaign: An internet marketing 
professional tune the campaign. 

23. Uncontaminated content: The website content is 
developed by research not by duplicating from the 
other's website. 

24. Aesthetically campaign: Different content 
mediums are used to create an artistic advertising 
campaign. 
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Chapter 11 

 
 
 
 
 
 

 
 

Contains: 
 

11.1 What is Research and Development? 

11.2 Demand and Supply in internet market 

11.3 Improve internet Marketing 

•  Search Engine Optimization 

•  Social Networking 

•  Video Marketing 

•  E-Book 

•  White Paper 

•  Font-Shape 

•  Info-Graphics 

•  Opinion 

•  Ratings and Reviews 

•  Link Building 

•  Live Chat 

•  Internet Forum 

•  Web-Blog 

•  Case Study 
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Objective - This chapter is comprised of the aspects, 
impacts, development, demand and supply of research 
and development in the internet marketing. 
 

11.1 What is Research and Development? 
 

The research and development (R & D) is a knowledge 
which is discovered through someone's initiatives. The 
R and D plays an imperative role in any industry so as 
in the internet marketing to create a demand. 
 
The internet marketing is a marketing model which is 
used for selling on the internet through the education, 
silent sales slogans and  synchronizes the same 
information from different routes and channels through 
the research and development. 
 
For example; A search engine collects and 
synchronizes  the same information from one source 
which is a website, but via different channels to view on 
the search engine at the same time. 
 
There is no skepticism that  R & D is an essential 
investment for any industry which creates a tangible 
asset. The research and development in any area of the 
internet marketing improve and uplifts the quality and 
status of the existing features and functionalities which 
provide a facility to the end-user. 
 

Research and Development 
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Research, development, demand, and supply are 
interconnected to each other. These skills are used to 
create new products and transform it into a new 
demand which ultimately articulates the supply. It 
directly impacts on the country's economy as well. 
 
 

11.2 Demand and Supply in internet market 
 
Markets are driven by forces – demand and supply – 
which act to affect the market and consumer behavior in 
different ways. The understanding of how each of these 
functions is essential. In the internet age, it has become 
more important to understand the nature of these two 
forces and their intricate relationship as decision making 
is done in real time and adverse effects felt almost 
immediately. 
 
Internet marketing cannot be ignored in any type of 
business with only those surviving which are in sync 
with the fast changing scenarios that present 
themselves in the internet world of business. This 
makes it necessary to ensure a constant flow of 
information to the business community highlighting not 
only the importance of internet marketing, but also to 
increase their knowledge about the dynamic and instant 
result oriented tools needed for faster market growth. 
 
Such an informative and educational messages can be 
sent through the development, usage and maintenance 
of an online portal and creating a business network 
through generating leads. Internet marketing tools 
provide the fastest and most effective methods to 
ensure stability for the business. 
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The internet marketing is a highly progressive, 
demanding and the profitable industry. The introduction 
of any new invention provides an additional strength to 
the internet industry. 
  
Every extension and additional step towards the 
research and development in internet marketing directly 
impacts the demand and supply of the internet 
marketing. 
 

11.3  Improve internet Marketing 
 

A constant research and development is required in the 
following areas to improve the features and functions to 
facilitate the end user and to get high ranking and online 
visibility. 
  
Search Engine Optimization: This internet marketing 
channel is used which views the website information on 
the internet through indexing. It is an organic internet 
marketing methodology which entirely relies on the 
research and development of the unique and relevant 
content. It is an on page internet  marketing which is 
initiated to pull the internet audience towards the website. 
 
Social Networking: This internet marketing channel is 
used to view the website information on the internet 
through indexing. It is an organic internet marketing 
methodology which entirely relies on the research and 
development of the unique and relevant content. It is an 
on-page internet marketing which is initiated to pull the 
internet audience towards the website. 
  
Video Marketing: This internet marketing feature 
incorporates the content into a video which gives better 
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online visibility, boost sales, build customer confidence, 
capture more audience, syndicate more leads, more 
clarification and explanation. 
 
E-Book: It is an electronic version of the printed book 
which has many advantages such as; it is available 
instantaneously, easy to read and accessible from 
anywhere. 
  
White Paper: This internet marketing channel is another 
internet marketing methodology which persuades the 
internet customers to learn more about before purchase.  
It is a very valuable content internet marketing tool and 
leads towards the lead generation. 
 
Font-Shape: It is an internet marketing tool which 
converts letters and fonts into images. 
 
Info-Graphics: Info-Graphics is used to captivate the 
potential customers through graphic visual or shaping the 
information into compelling graphics to attract the internet 
audience. 
  
Opinion: This internet marketing tool is used to create 
the public opinion which is a very useful marketing tool  to 
find out the demand of the market. 
 
Ratings and Reviews: This channel is used to find out 
the credibility of the business before dealing with. It 
optimizes the website, build customer trust and improve 
sales. 
  
Link Building: Link Building creates bridges among the 
websites. It acquires the extended information about the 
relevant subject from the different website. The primary 
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goal of this feature is to create a link between two 
website and increase traffic on the website. 
 
Live Chat: It is a entice tool of the internet marketing 
which eliminates the essence of an operator to answer 
the calls and one person grasps several customers' same 
time. 
 
Internet Forum:  This tool is used to interact people and 
hold a discussion about different matters on the internet. 
It is a very powerful tool of the internet marketing which is 
used to create links and empower the network. 
  
Web-Blog: This internet marketing channel is developed 
for the internet community to share the daily informal 
conversation. It is sort of an online personal diary which 
is also called a blog. 
 
Case Study: The case study is one of the great features 
of the internet marketing which illustrates the principal of 
the brand. 
 
Below are many different captivating contents which are 
used for internet marketing. 
 
Photo Gallery | Newsletters | Interviews | Comics | 
Cartoons | Events | Podcasts | News | Performance | 
Timelines |Webinars | Magazines | Stories | V-logs | News 
Releases | Inspirational Messages | And much more as 
per the industry's requirement. 
 
All above internet marketing channels are off-page 
marketing except the item number one search engine 
optimization which is generally used for the on-page 
marketing. 
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Key Facts 
 

 
There are many key facts which are laid out below to 
memorize and understand the application of the 
research, development, demand and supply of the 
internet marketing. 
 
1. What is research and development? 
2. What is demand and supply? 
3. What is synchronization? 
4. How does the research and development impact the 
internet marketing? 

5. How to improve the internet marketing through 
research and development? 

6. How to improve the synchronization in the internet 
marketing? 
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Glossary 

 
 
The following outlined key-words are briefly described 
for a reader to understand the narratives of the author 
which are used to compile this chapter. 
 
1. Adverse effects: The R & D cannot be ignored to 
avoid the unfavorable effects on the market. 

2. Entice marketing tool: Appealing or attractive tool 
for the internet marketing. 

3. Explicitly: Demonstrated clearly the functions of the 
internet marketing. 

4. Empowering internet marketing: Internet Forum is 
an important medium for the internet marketing. 

5. Grasp: Handle 
6. Incorporate: The internet marketing work with many 
different mediums. 

7. Intricate relationship: Twisted and Complex 
relationship of the demand and supply. 

8. Laid Out: Illustrated or described 

9. Mediated Technology: Social networking works 
intensively between a website and the internet 
marketing. 

10. SYNC-Synchronize: The content is synchronized 
same time at one point from different sources. 
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A keyword is one of the many key functions for the 
search engine which is used to find answers on the 
internet. 
 
A keyword is created based on a niche and adjusted 
within the content. It is not just a word which gets traffic. 
The algorithm creates a sense between the query and 
the content to then get the results to pop-up on the 
search engine. 
 
The detailed, informative information is required to get 
traffic to a website not simply a keyword. The tools of a 
search engine such as crawlers and filters do not just 
pick the result based on the good key-words. However, 
they pick the results based on the meaningful text within 
the content. 
 
As a reminder again, do not manipulate the content with 
“Sales-Material” and create “About-Us” pages to get 
traffic to the web-site because the search engine 
disregards such content to index. Instead, create 
content which appeals to the potential customer such as 
advantages and disadvantages about the products and 
services to captivate the attention of a potential buyer. 

                   Question Number 1 

What keywords do you use to get traffic to your 
website? 

 Answer to Question Number 1 
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Refer to chapter number three “The content of internet 
marketing” to understand the guidelines of creating a 
key-word to get traffic. 
 
 

Glossary 
 

 
Manipulated information: Avoid submitting the bogus, 
deceptive and sales information in the search engine. It 
is a waste of time, energy and resources. 
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The website is required to publish content for the digital 
marketing. It is used to publish information to then be 
searched on the internet regardless of whether it is on 
page or off page marketing. 
 
The following are the basic steps to start creating static 
or dynamic website. 
 
1. Buy a domain name and hosting service. 
2. Hire a designer and developer to design and develop 
the website. 

3. Publish content on the website and optimize it in the 
search engines to be viewed on the internet. 

 
Refer to chapter number nine to read the guidelines on 
developing a website. 
  

How to start a website for digital marketing? 

Question Number 2 

             Answer for Question Number 2 



 
 
 
 
 
 

152 

 

 

 

 

 

 

 

 

 

 

Rolling the website's information on the internet through 
the search engine is called a Search Engine 
Optimization or to gain the online visibility through the 
on page and off page marketing. The SEO rewards the 
ranking and positioning of the website’s content on the 
search engine. 
 
The education of the search engine optimization is the 
only tool to become an SEO expert which includes: 
 
1. Learn SEO etiquette and ethics to be able to use the 
techniques correctly. The search engine ignores over 
75% of posts when indexing because it violates the 
SEO terms and conditions. 

2. Understanding the flow of the website's information in 
the search engine. 

3. Learn about how to create different types of content 
to publish on the search engine for SEO purposes. 

4. Understand the difference between off page and on 
page marketing. 

 
Refer to chapter number five, “The Search Engine” for 
additional information. 
 
 

What is the best tool to use to become an SEO 
expert? 

    Question Number 3 

         Answer for Question Number 3 
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There is no magic which brings quality organic traffic to 
a website. One must know the techniques and get 
educated about the internet marketing to capture 
relevant internet traffic. 
 
A few important tips are mentioned below to escort 
fluent and relevant organic traffic to a website. 
 
1. Create a flow-chart or check-list about the float of the 
website's information which are hovering between a 
web-site and the search engine. 

2. Create a unique idea to present information to the 
internet audience. 

3. Do not copy and spin content from the other's website 
and fabricate it for the anticipated audience, not for the 
search engine. 

4. Incorporate the title, description, keywords and body 
content including headings and subheadings which 
have a relevancy with each other and is delivering the 
correct message to the internet users. 

5. The knowledge, skills and the reputation do impact 
more than the advertising slogan. 

6. Simultaneously maintaining on-page and off-page 
marketing diverts traffic to the website. 

7. Using etiquette and ethics in the internet marketing is 
essential to apply. 

Why is it difficult to get traffic on a website? 

        Question Number 4 

         Answer for Question Number 4 
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Non-organic Marketing 
Non organic marketing is paid and gets relevant traffic 
instantly on websites. 
 
 

Glossary 
 

 
1. Hovering Information: To find the flow of information 
which are hanging between the website and the search 
engine. 

2. Fabricate content: Create content for the audience. 
3. Incorporate information: Include the information 
according to the search engine requirements. 

 
Refer to chapter number Eight, “On-Page and Off-Page 
Internet Marketing” for additional information. 
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The search engine optimization and the internet 
marketing are the two significant features of a search 
engine to drive internet traffic to the website which are 
described separately below. 
 
Effective Search Engine Optimization: The effective 
search engine optimization rewards the ranking and 
positioning in the search engine which ultimately drives 
traffic on to the website. 
 
The rules in the chapter number five “The Search 
Engine” applies for the effective and the result oriented 
SEO. 
 

Effective Internet Marketing: It includes the on-page 
and off-page marketing and the rules from chapter 
number eight, “On-Page and Off-Page Internet 
Marketing” applies to the effective and result oriented 
internet marketing. 

How do you do effective SEO and internet 
marketing for a website? 

     Question Number 5 

         Answer for Question Number 5 
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The difference between digital media and digital 
marketing 
 
Digital marketing is a medium or an action which is used 
for digital marketing and internet marketing. Digital 
marketing is an extended version of internet marketing 
which is thoroughly defined in this course. 
 
Whereas, digital media is an object which is used to 
create different content for digital marketing for internet 
users. 
 
Advantages of Digital Marketing and Media 
 
There are a lot of advantages of digital marketing. For 
example, it provides businesses and incredible online 
visibility as well as helps spread-out messages through 
digital content across the world. This also expands the 
vast global audience. Moreover, business networking 
and lead flows are used to help grow a business. 
 
Disadvantages of Digital Marketing and Media 
 
The only disadvantage of digital marketing is showing 

                   Question Number 6 

What are the advantages and disadvantages of 
digital media? 

                   Answer to Question Number 6 
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filed online complaints to the public which spoils a 
business’s reputation. 
 
In fact, it could be another advantage of digital 
marketing in that it makes the market transparent and 
eliminates the bad guys. 
 
Refer to Chapter Number Three for more details. 
 
 

Glossary 
 

 
1. Thoroughly defined: Digital marketing and digital 
media are described throughout the book's material in 
detail. 

2. Extended version: Digital marketing includes all the 
advertising channels of internet marketing and others 
which are not included in internet marketing such as 
billboards, TV shows and radio stations. 
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Some tips that will help increase the flow of internet 
audience for a website are briefly listed below: 
 
Proceed, organize and bombard the use of powerful, 
relevant and logical content in a search engine. This 
increases the traffic on a website. 
 
Forwarding content to a search engine is the most 
natural and popular method used to increase relevant 
traffic to the website. Additionally, include captivating 
graphics and videos to help grab the internet audience’s 
attention. 
 
Actively participation in social and informative sites such 
as forums and blogs supports to build the network. 
 
People generally make the following mistakes to 
increase traffic: 
 
Search engines have allocated separate spaces for 
indexing and advertising within a search engine. 
Unfortunately, due to lack of knowledge and education 
about digital and internet marketing most people mix up 
the information which eventually affects search engine 
optimization. 

How to increase traffic on a website? 

Question Number 7 

             Answer for Question Number 7 
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Estimated, more than 75% of posts on search engines 
are obsolete, duplicated and do not follow a search 
engines protocol which a search engine does not index. 
 
Non-Organic way to increase traffic: Pay and get 
website traffic instantly. It is recommended to run 
organic and non-organic campaigns simultaneously to 
increase website traffic. 

 
 

Glossary 
 

 
Obsolete information: A search engine rejects and 
does not index the obsolete content which are 
submitted for indexing. It is simply a waste of energy, 
time and resources. 
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On-page Search Engine Optimization is an organic way 
to rank and position a website on a search engine. 
 
What does an On-Page Search Engine Optimization 
Contain? 
An on page optimization is also referred to as the 
“make-over” of a website starting with the front end. 
This generally contains the overall website presentation 
and scripting errors such as the titles, description, meta-
tags, headings, subheadings, relevancy, broken links 
and more (see chapter number eight for more details). 
 
How to Improve On-Page Search Engine 
Optimization? 
Having pure content and indexing are the two key 
features that are used to improve on-page SEO. The 
unique and the branded content increases the 
opportunity to index more pages and link building. 

 
On Page Search Engine Optimization = Index Pages 

+ Position or Ranking 
 

The search engine indexes, positions and ranks a web-
site based on the content's quality. 

 

What is the best method for an on-page SEO? 

    Question Number 8 

         Answer for Question Number 8 



 
 
 
 
 
 

161 

 

 
  
 

 
 
 
 
 
 

 

Search engine optimization is the process of a website's 
information visibility and ranking on a search engine 
either from an on-page or an off-page search engine 
optimization. 
 
Whichever way can be chosen in order to increase 
traffic on a website. Off-page Search Engine 
Optimization is an indirect search engine optimization. 
 
What is included in off-page search engine 
optimization? 
 
1. Indirect indexing 
2. Third party web portals 
 
Direct Indexing 
 
It is a process to index a self-developed website on a 
search engine. 
 
Indirect Indexing 
 
It is a process of indexing which are other than the self-
developed websites. 
 

What is an off-page SEO? 

        Question Number 9 

         Answer for Question Number 9 
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Example of the direct indexing 
 

Submitting a unique website, such as 
InfoTaxSquare.com, into the search engine for indexing 
is an example of direct indexing. 
 
Example of the indirect indexing 
 
If InfoTaxSquare.com were to write an article on 
Quora.com, this would be classified as indirect indexing 
which is the process of off-page search engine 
optimization. 
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The search engine optimization and the internet 
marketing is a vast and fast growing industry. One must 
have a complete understanding and have an experience 
about SEO and the internet marketing. 
 
The following are steps to get clients for the internet 
marketing: 
 
1. Get a certification in digital marketing. 
2. Create a professional profile on different social 
networking websites and share the expertise and 
achievements. 

3. Maintain a blog and write unique articles about 
internet marketing. 

4. Do not work under a unanimous personality because 
the user wants to be able to see you. 

5. Apply the etiquette and ethics of internet marketing to 
get faster traffic which will help you to get referrals. 

 
 
  

How to get SEO and internet marketing clients? 

       Question Number 10 

           Answer for Question Number 10 
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Search engine optimization is vital for any company to 
index in a search engine and is the reason of its 
significance is briefly described below. 
 
1. The SEO spreads out any information related to the 
business in a very short period of time across the 
world. 

2. It is a cost effective and result oriented free 
advertising medium which is provided by a search 
engine. 

3. The search engine optimization provides businesses 
an authority and 100% guarantees to fetch free traffic 
on the website. It is stimulated to be able to walk 
without a grant. 

4. It increases the internet audience on the web-site. 
5. Search engine optimization shares a burden of the 
non-organic advertising which reduces the advertising 
cost. One of the examples of non-organic feature is 
pay per click. 

6.  An effective SEO work reduces  the importance of 
the non-organic advertising. 

7. A user of the internet finds information on the internet 
through a search engine's content instead of using a 
unique identity of a website such as the domain name. 

                   Question Number 11 

Why is Search Engine Optimization Service 
important? 

                   Answer to Question Number 11 
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8. Search engine optimization has 100% free and fair 
service. 

9. Search engine optimization creates an online public 
relationship and socialization which grows the 
business’ network. 

10. This process is slow but it secures the future. 
11. A good SEO is an asset for a company which 
continuously adds additional value to the asset through 
creating new leads. 

 
 
 

Glossary 
 

 
1. Provide an authority: The correct search engine 
optimization provides an opportunity to bring the 
related traffic on your website to increase sales 
immediately. 

2. Walk without a grant: The correct search engine 
optimization does not let the business depend on loans 
and grants. The traffic on the website is 100% 
guaranteed. 
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Below outlines the significance of trade-marking and 
branding: 
 
A trade-mark is the unique identity of businesses which 
is protected under the trademark law and no one-else 
other than the owner of the trade-mark is authorized to 
use it. A trade-mark protects a brand. 
 
Trade-Marking and the Branding are essential to online 
marketing. 
The internet seller or vendor is a unanimous individual 
or company. Trade-mark and branding are the two tolls 
which leverages a buyer to have confidence to deal with 
a unanimous personality. 
 
Difference between Trade-Mark and Branding: 
Trademark and brand are interconnected to each other 
which is described below. 
 
1. Trademarking is a unique identity of a product and 
authorizes rights to own a unique name which no one-
else can use. 

2. Whereas, branding is the popularity of the trademark-
name, which creates a perception and feeling about 

How to start and own a brand and a trademark 
business name? 

  Question Number 12 

             Answer for Question Number 12 
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the product and the seller. 
 
Procedure to protect a business name: 
A trademark name is registered under the trademark 
laws of the country and generally, the following 
information is required to register a trade-mark. 
 
1. Name of the trademark 
2. Logo of the trademark 
3. Description of the brand name 
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The secret of the online business success is to convince 
the remote customer through silent sales slogans 
because the complete online buying and selling process 
is done remotely with an unseen personality. 
 
Most of the people do not use the right techniques to 
bring the internet audience and over 75% posts are a 
waste. 
 
Every single activity is monitored by the search engine 
and other online sources. Any violation of internet 
marketing is penalized to provide the fair distribution of 
the traffic. 
 
Internet marketing is the easiest medium to market the 
product if used correctly. Use the informative 
information for the internet users and avoid sales 
material which generally search engines reject. 
 

What are uncommon secrets or tips to market an 
online business? 

      Question Number 13 

           Answer for Question Number 13 
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Digital marketing is a great profession and a high 
growth industry to secure the future and it is divided into 
three different parts that are digital media, search 
engine optimization and digital marketing. 
 
Digital marketing is an extended version of internet 
marketing which has been already described in this 
book in detail. 
 
How to enter into the digital marketing industry? 
 
The entrance application is same as it is in the other 
industries like education of the digital marketing opens a 
door to start a career. 
 

How to start a career in the digital marketing? 

          Question Number 14 

           Answer for Question Number 14 
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There are two ways to get traffic to a website. 
 
1. Organic digital marketing 

2. Inorganic digital marketing 

 

Organic digital marketing brings free traffic where as 
non-organic is paid without writing content. 
 

The constant contents are added to the website to 
balance the advertising budget and keep the adverting 
cost low. 
 

Why do not you get traffic to the website without 
writing content? 

       Question Number 15 

           Answer for Question Number 15 
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 A Title Goes Here 
Appealing Industry: The internet marketing is an 
appealing industry to start a career. 
Application of education: There are many different 
ways to apply the internet marketing education. 
Articulate professional: An internet marketing 
professional formulates and perform many different 
internet marketing jobs. 
Aesthetically campaign: Different content mediums 
are used to create an artistic advertising campaign. 
Authenticity confirmation of a vendor: The internet 
user gets an opportunity to scrutinize the specific 
vendor through the website. 
Accessible information: Reachable or view-able 
website information on the internet. 
Actions: The search engine has the ability to analyze 

the audience behavior for the management's action. 

Aggressively execution of Irrelevant links: To 
execute irrelevant links persistently only to bring more 
and more traffic without noticing the quality of traffic 
Author: A person who writes the information for a 
website. 
Application of information: The procedure to submit 
the information in a search engine. 
Algorithm: It is a process, formulation or a calculation 
which sets or creates a fair and smooth flow of content 
in a search engine of the internet audience. 
Alliance: Relationship between different features of 
the internet marketing. 

Glossary 
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Application: Where and how to apply the education of 
the internet marketing? 
Adverse effects: The R & D cannot be ignored to 
avoid the unfavorable effects on the market. 
 

 B Title Goes Here 
B2B Marketing: Create a network between 
businesses. 
Broken Hyper-Link: A link is broken which connects 
two websites. 
Blind emails: The email address does not appear (as 
a recipient) in the message which is generally 
considered a junk or spam. 
Bona-fide: The search engine verifies the parameters 
for the indexing. 
Basis of a Search engine: To follow the protocol or 

guidelines of a search engine. 

Behavior of content: What type of traffic is 
approaching on the website? 
Browser: An application software which is designed to 
view web files on the internet. 
Bonafide: Confirmation of the business authenticity. 
 

 C Title Goes Here 
Career Growth: The internet marketing education 
provides a secured career growth in the internet 
marketing industry. 
Captivating content: The website presence and the 
use of captivating content increases traffic on the 
website. 
Cloud web hosting: It is used where heavy load 
slows down the website. 
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Cold Calls: A blind call which is generally attempted 
for marketing purposes. 
Compelling website traffic: Inspiring the audience 
through the captivating content on the website for the 
successful internet marketing campaigns. 
Cache: Information saved or stored in the browser 
may become a cause for the hacking user's data. 
Conclusive: Use ethics to get the positive results from 
the internet marketing. 
Conversion of sales: The successful sales ratio of the 
networking marketing is generally higher than paid 
advertising, because both a buyer and seller have 
already established the trust relationship. 
Compatible Language: Suitable and supportive with 
other software applications. 
Consistency: The author's message should maintain 
the consistency in the content to convey the correct 
message. 
Content Fluency: The information order and the flow 
are imperative for the indexing and the reader to 
conceive the message perfectly. 
Coalition: A mixture or merger ; such as a search 

engine is a fusion of many different mediums. 

Compiled: This chapter is written or composed to 

explain about the search engine. 

Conception: The study of this chapter will help to 

digest the basic information about the search engine. 

Crawler/Spider: It is an application software which is 

used to collect information from different websites for 

the internet users. 

Caliber content: A search engine permits rich and 
quality content only for the indexing. 
Circumstances: Different contents are applied in a 
search engine according to the requirement. 
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Climax: The important information are highlighted for 
the internet marketing. 
Communicate: A content is a communication bridge 
between a website and the internet. 
Comprehensive: A comprehensive and coherent 
message in a content is important for the internet 
marketing. 
Craftsmanship: Skills to craft an effective content for 
the internet marketing. 
Crawler: A crawler is an application software which 
collects information from a website for a search 
engine. 
Continuation: Get the extended information from the 
other website regarding the related topic. In internet 
marketing content should be in flow. The continuity of 
the content is a core point for better search engine 
results. 
Copyright: Copying content from another website is a 
violation of copyright laws. 
Capacity: Role of a content in the internet marketing. 
Chunk of Digital Media: A little part of digital media 
related to internet. 
Compile: Assemble the book for the internet 
marketing. 
Concealed online marketing Cycle: This book 
exposes the hidden cycle of the internet marketing. 
Connection: Relationship between different features 
of the internet marketing. 
Constitute: The internet marketing is constituted to 
many features. 
Contemplated for ranking: The search engine 
bonafides the standards of the contents loaded on the 
website before rank a website. 
Core Notion: The real idea of the internet marketing. 
Crawler: An application software which is used to 
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collect information for a search engine. 
Crush the content: The search engine crushes the 
content and viewed on the internet. 
 

 D Title Goes Here 
Distinctive profession: The internet marketing is a 
very distinctive profession to start a career. 
Dominate market: An articulate job of the internet 
professional dominate the niche of the internet 
marketing. 
Dedicated web hosting: It is reserved for one website 
only. 
Dictated terms and conditions: The required terms 
and conditions reduces the dispute chances between a 
buyer and seller. 
Dynamic web-page: It is editable anytime without a 
source code and a website developer. 
Encompassing content: An informative content is a 
great source to bring, the more relevant audience to 
the website. 
Decisive review of website: An important event to 
decide before a website is launched that everything is 
in order or need a correction. 
Direct interacted marketing: The traffic is coming 
right from the search engine rather another source 
such as blog, forums and social networking websites. 
Discrete: Separate or differs from the forum within the 
off-page marketing. 
Digital lead: It is a digital reference of a person or 
company. 
Digital Networking: It is a chain of digital leads and 
the accumulation of leads which creates a network. 
Draining out emails: The blind emails are generally 
drain out the junk folders. 
Drawn out process: A digital marketing is a long 
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process to generate traffic compared to the paid 
marketing. 
Distribution of traffic: The algorithm is created for the 
fair distribution of traffic on the search engine. 
Domain name: A unique website name which starts 
from www.infotaxsquare.com. 
Database of a search engine: The database of the 

search engine holds data of many websites. In simple 

words, it is a storage room. 

Devious link building: The forcefully link building 
downgrade the website in a search engine. 
Downgrading of the website through irrelevant 
links: The irrelevant link building demotes the website 
ranking in search engine. 
Deceitful application: Stealing content from the 
internet which is a property of someone else is a 
deceitful application and get penalized by the search 
engine. 
Deviation: Digital marketing is the blend of technology 
that is interlinked and extended version of the internet 
marketing. 
Digital Media: It is an interactive medium which 
supports the internet marketing and search engine. 
Duplicitous content: To copy the content which is 
already available on internet. 
Devious tactics: Unethical means to get a website 
ranked on search engine. 
Divergent web portals: The search engine collects 
the information from the divergent or different web 
portals for the users to compare the opinion between 
the two. 
Domain: A unique name or an identity which is used to 
search a website on the internet. 
Downside: The disadvantages of the unethical 
practice. 
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 E Title Goes Here 
Eloquent content: An internet marketing professional 
articulates a fluent and expressive internet marketing 
campaign. 
Enroll for education: Acquire internet marketing 
education. 
Endeavors: Using the right technique to locate and 
get the traffic on a website. 
Extract: The crawler of the search engine uncovers 
the duplicate files. 
Eject: It is used in the contrast of the rejection of the 

content; such as the search engine rejects the bad 

quality content. 

Escort: Guide or pulls the selective audience on the 

website from the search engine. 

Establish the viewpoint: Opinion about any particular 

matter. 

Evaluate: The analysis of a progress report. 

Empowering a website: To increase a website 
credibility. 
Establish a link: To acquire faster and related 
information establishes a need to create a web-link 
between the two websites. 
Explicit: Understandable information. 
Extended Information: Extra information about the 
relevant topic a user is searching for. 
Escorting content: A quality content supports the 
traffic on the website. 
Exceptional: The exceptional content escorts the 
traffic on the website. 
Exclusive: The unique content is published on the 
website. 
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Explication: Explication or the process of the 
information is explicitly defined to understand the 
perception of the author which is used to compile the 
book. 
Ethics: To follow certain rules and regulation for the 
internet marketing. 
Encompass: This book covers the cycle of the 
information which rotates across the internet 
marketing. 
Ethics of Internet Marketing: To comply the rules and 
regulations of internet marketing. 
Evolution of internet marketing: This book guides 
how to advance and flourish the internet marketing 
industry through the research and development. 
Execution: How to apply the studies of the internet 
marketing? 
Entice marketing tool: Appealing or attractive tool for 
the internet marketing. 
Explicitly: Demonstrated clearly the functions of the 
internet marketing. 
Empowering internet marketing: Internet Forum is 
an important medium for the internet marketing. 

 

 F Title Goes Here 
Flourish Network: Good internet marketing campaign 
flourishes the networking. 
Formulate a campaign: A professional SEO 
formulates the internet marketing campaign. 
Friendly Navigation: It is a sign board which is used 
to redirect the user to find the specific information on a 
website. A friendly navigation is a part of an effective 
search engine optimization. 
Functionality of website: Testing the website is 
important to verify if all the functions of the website is 
working. 
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Fancy ribbon: Present the content with captivating 
decoration. 
Fusion: The combination of crawlers and the filters are 
the part of search engine algorithm. 
Factual section: It is the organic section of the search 

engine. 

Fission: A process to separate or combined by two or 

more items. Such as; search engine combines many 

different mediums to get the information on the 

internet. 

Flood of information: The search engine floods the 

information on the internet for the end users. 

Fusion: The search is split into many different parts to 

incorporate the internet marketing. 

Fabricated Web: A web-link is created to attach two 
websites for the extended information. 
Fair Web-Link: A related web-link is created between 
two websites to acquire the ranking in a search engine. 
Forum: It is an online discussion website where 
different professionals participate, discuss and debate 
about the different matters. 
Files: A file is a source to store and collect data. 
Filter: A filter is an application software which worked 
between a crawler and indexing. 
Flow of content: It means how the content floats in a 
search engine for the internet marketing. 
Frail Content: A search engine doesn’t index poor or 
weak quality content. 
Fabricated, in the context of a duplicate account: It 
means an account is created with wrong particulars. 
Fabricated, in the context of adding content: It 
means to add the new content for the internet 
marketing. 
Fallacious Information: It means false information 
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are used to create an account. 
Formula: A search engine works under developed 
calculation for multiple activities 
Fabricate: Fabrication of the informative content Make 
the internet market simple. 
Filter: An application software which is used to filter 
good and bad content for the search engine. 
Fundamental: An important basis or primary rules that 
forms a necessary core. 
 

 G Title Goes Here 
Gigantic advertising: The internet marketing has a lot 
of different marketing mediums to advertise. 
Graphics: A graphic is an image, content and the use 
of graphic in content is a good mean for the internet 
marketing. 
Grasp: Handle 

 

 H Title Goes Here 
History: A user can check the history about the 
business before doing any business. 
Hyperlinks: It is a uniform source locator which is also 
known as the URL used to create a link between two 
websites to acquire the additional information about 
the related matter or information. 

 

 I Title Goes Here 
Ignites campaign: An internet marketing professional 
ignites to spark the advertising campaign. 
Immense career: The internet marketing has an 
enormous growth opportunity in the internet marketing. 
Intrigued marketing: An internet marketing 
professional creates fascinating marketing campaigns. 
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Infinite advantages: Unlimited benefits of a website. 
Integral part of a website: An essential feature of a 
website. 
Interact people online: Meeting with each other on 
the internet and growing the network. 
Interactive: A medium between a website user and 
the website to communicate. 
Internet network: This term is referred to the 
networking websites such as forums, blog and social 
networking websites. 
Internet users: Who uses the internet to find answers 
to different questions. 
Indexing: Synchronize many related information at 
one point and the same time, generally the same 
niche. 
Interface: Different mediums are interfaced with the 

search engine and exchange information. 

Infinite: To provide endless related information for a 
user. 
Indexing: Indexing is a process of collecting and 
storing data of different websites for the internet users. 
Indispensable: The content is indispensable for the 
internet marketing. 
Interconnected: The connection of two or more 
different mediums such as the Browser, Internet and a 
Search engine are interconnected to each other. 
Industry activity code: It is a classification of 
business establishments according to the type of 
economic activity. 
Irrelevant: A non-applicable or non-reliable information 
is used for the end user. 
Interface: Exchanging or transferring information to 
multiple mediums such as the content interfaces the 
information between the website and the internet. 
Implication: Application or process to use the internet 
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marketing education. 
Incorporate: The internet marketing work with many 
different mediums. 
Intricate relationship: Twisted and Complex 
relationship of the demand and supply. 

 

 L Title Goes Here 
Launch campaign: To conduct or start the internet 
marketing campaign. 
Launching: Starting an internet marketing campaign. 
Lead supplier: There are companies which sell leads 
according to the lead buyer requirement. 
Leads Generation: A lead generation is the name of 
the process which is created to accumulate as well as 
networking. 
Link between two web-sites: A connection or bridge 
between two websites to cross one end to another. 
Laid Out: Illustrated or described 
 

 M Title Goes Here 
Model: Internet marketing is one of the advertising 
models. 
Medium: A source which is used to do on-page and 
off-page marketing. 
Multitude: A search engines use a multitude factors 
before ranking and positioning a website contents. 
Mystery of speed: To understand and explain the 
reason of the website speed; there is a multitude of 
factors involved to lower the speed of a website. 
Mediums of a search Engine: A crawler and the filter 

are the mediums or agents to interface the information 

between one application to another. 
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Mutual Connection: Mutual connection is a substitute 
definition of the Interconnection. Here, it stands for a 
connection between two objects.   
Manage: Start marketing. 
Mediated Technology: Social networking works 
intensively between a website and the internet 
marketing. 
Marketing: An action of a business promotion to sell 
products and services to the end user. 
 
 
 

 N Title Goes Here 
Network Invitation: An invitation is sent from either 
party to join the network. 
Network Stimulation: The lead and network 
encourage each other to grow the network. 
Networking Coalition: A lead and network support to 
each other. 
Niche: A network is created in a similar niche. 
Niche: Belongs the same industry. 

Narrative: To understand the message of the author. 
Narrative format: The actual perception and 
conception of the author's message in the book. 
Network: Two persons or applications create a 
network. 
 

 O Title Goes Here 
Orchestrate marketing: To compose internet 
marketing campaign artistically. 
Off Page: This marketing term is used for the content 
which are published on the third party's website. 
On Page: This marketing term is used for the content 
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which are published on the self-developed website. 
Open Source: The search engine is an open source to 

use any information. 

Originality: Test the purity of the content submitted to 

a search engine whether copied or created with own 

research. 

Optimization: A process to submit different types of 
content in a search engine to view on the internet. 
 

 P Title Goes Here 
Prefixing website’s flaws: Fixing website errors 
before launching it on the internet. 
Pitch: A deal or a sales pitch 
Prospective customer: Expected future customer 
through the lead generation. 
Perception: Establish a ground to create a content 
which is a search engine favorite. 
Particulars: The search engine punishes those users 

who steal information or particulars from the internet. 

Perception: The understanding of the importance of a 

search engine. 

Perceive: Understand or Perception; such as some 
time the user understands the content message 
differently and develop the wrong perception about the 
message. 
Particulars: Fictitious information is not allowed to use 
to open a new or a duplicate account in any web 
directory. 
Penalties: A web site gets penalized to use fictitious 
information or overburden the search engine by 
excessive unnecessary information to get ranked. 
Pertain: Apply the legal ways to get ranked on the 
internet marketing. 
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Plagiarized: Copy content from the internet which is a 
property of someone else. Moreover, it is an unethical 
practice in the internet marketing and the search 
engine does not index such content. 
Positioning: A search engines sets the position of a 
website according to the information on the website. 

 

 R Title Goes Here 
Remote office: A website is an online business 
location which is accessible 24/7 from anywhere. 
Referral fee: Compensate to someone to send a 
prospective client. 
Rational conditions: The algorithms are built on 
simple reasons that give answers to why, but and 
what? 

Relevancy: The author's message should be related 
to the subject. Supporting of links, videos and graphic 
content help indexing faster. 
Repetition: The search engine disregards the 
repeated information to index. 
Relevancy: Matching the information on a web page 
and website content such as the titles, description, 
body contents, subheadings, keywords, and the 
hyperlinks. 
Rotates: Rolls the website information across the 
search engine and the internet. 
 

 S Title Goes Here 
Splendid marketing: An internet marketing industry is 
great to grow a career. 
Stimulate Education: The internet marketing 
education encourages an individual to build the career 
in the internet marketing industry. 
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Shared web hosting: Multiple websites are served 
under one hosting is called a shared hosting. 
Static web-page: It is not editable without the source 
code and website developer. 
Sanitized: The cleaning process of examining and 
sanitizing bugs from the applications such as the 
HTML before launching the website. 
Script language: Scripting is a programming language 
which is used to create different application software. 
Silent communication medium: Send a message 
through a non-verbal communication. 
Sitemap: A list of all the web pages of a website which 
is submitted to a search engine to index. 
Sales Networking: The connection of two of more 
persons or companies creates a network, which 
subsequently increases sales. 
Seller’s Inquiry: A seller sends an inquiry to a 
potential buyer about the products and services which 
is recognized an offer. 
Simultaneous Networking: Network and search 
engine marketing are interconnected and work at the 
same time. 
Skepticism: There is no doubt on the positive 
outcome of the internet marketing. 
Spontaneous Results: Unexpected and unintentional 
results. 
Search Engine Algorithm: It is a formula which is 
created by a search engine to find the results for the 
search engine users. 
Search Engine Positioning: It is the order of the 
information such as the content of the specific website 
is showing on the first or the other pages. 
Search Engine’s Condition: The search engine has 
created a formula with different conditions for the fair 
distribution of the internet traffic. 
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Sequence of information: The algorithm filter and line 
up the information on the search engine to view on the 
internet. 
Sign Up: It is a substitute word of a registration with 

any website. 

Skip: The search engine skips the inorganic 

information which is submitted to it for the indexing. 

The search engine has a separate section for the 

advertisement which is not submitted for the indexing 

along with the organic information. 

Slogan of sales: A phrase which is generally used to 

attract potential customers, which are included sales 

slogans and offers. 

Stimulate: The search engine helps for the SEO and 

encourages to adjust the content as per the traffic 

behavior. 

Software: A software is a computer application to help 
an end-user. 
Source: The root or a search engine source to pick the 
content. 
Sustain: Informative and unique content sustains the 
visibility in a search engine. 
Search Engine: An application software which is used 
to view a website’s information on the internet. 
Server Efficiency: Overburden of the irrelevant traffic 
that slows down the server's efficiency. 
Spinning: The software was available which spin 
content by just changing a few words in already 
available content. Search engine marks spam such 
content. 
Search Engine: An application software which is used 
to find information on the internet. 
SEO: Search engine optimization is a process to index 
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the website information on the search and viewed on 
the internet. 
Shield: This book will teach how to uncover the shield 
of the internet marketing mystery. 
Standards: The search engine has defined the 
standards to rank a website. 
SYNC-Synchronize: The content is synchronized 
same time at one point from different sources. 
 

 T Title Goes Here 
Transfer Awareness: The content is published on the 
internet which gives knowledge to the internet user. 
Tuning Campaign: An internet marketing professional 
tune the campaign. 
Tentative website inspection: Randomly or 
selectively testing or evaluating the website's 
functionality. 
Testify: A verification of the website features 
functionality. 
Tangible asset: It is an accounting term which means 
a physical form of the financial benefit. 
Tangential information: The irrelevant links do not 
serve the purpose providing the right information. 
Transparent: Unmixed content is one of the 
requirements of the search engine. 
The internet marketing is described in the context 
of : The Internet Marketing = Digital Media + The 
Internet + Search Engine Optimization. This formula is 
created to guide what elements are involved in the 
internet marketing. 
The internet marketing is described in the context 
of : The internet marketing is a part of digital 
marketing. Furthermore, the digital marketing is an 
extended form of the internet marketing. 
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 U Title Goes Here 
Uncontaminated content: The website content is 
developed by research not by duplicating from the 
other's website. 
Unsolicited Calls: Unexpected calls which are 
generally used for the marketing purpose. 
Unbiased: The search engine publishes the 

information on merit. 

Uniformity: The uniformity or a consistency is 
important for the SEO. 
Unique: Unique content is important for a search 
engine optimization. 
Unmixed: Unmixed content is important for the SEO. 
User Data: The user information is saved in the 
software database. 
 

 V Title Goes Here 
Validation: A validation is used in particular fields on 
the website to verify if the user's data has been filtered 
and validated before redirecting to the database. 
Vendor: A person or a company who sells goods. 
Vigorously: Forcefully indexing is rejected by the 
search engine. 
Visibility of Content: The viewing of a website's 
information on the internet. 
 

 W Title Goes Here 
Website-an Imperative source: Website presence is 
crucial to brand a business 

Website Security: The website security is essential to 
protect the database. 
Website’s Demotion: Reduced or lowered the 
reputation of a website. 



 
 
 
 
 
 

191 

 

Website Speed: A reasonable website speed is 
important to open otherwise. 
Website Ranking: The ranking is a calculation which 
calculates the positioning of the information given on a 
website. 
Web Hosting: A computer program which is used to 
publish a website on the Web Server. 
Web Page: It is created by the HTML or a related 
application which is used to create a website. 
Web Portal: A platform-like an area where multiple 
people get together in the same place. 
Web Server: A machine which is used to upload 
website files to be published on the internet. 
Web Title: The identification of a web-page and 
website. 
Website Indexing: A process which is used to view 
the information of different website on the search 
engine. 
Website Position: The search engine optimization 
positions the website information on search engine 
based on the quality of the content. 
Website Ranking: A search engine ranks the websites 
based on the standard of the content. 
Website: A collection of several web pages creates a 
website which is sighted on the internet. 
What is digital?: Digital is derived from "Digit" which 
means pointing something if it is used as a "verb" , 
further, a digit is a finger or a toe if it is used as a 
"noun" . In simple word, a word digital is described in 
digital marketing "Pointing out something through a 
finger or toe". 
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Sample Test Layout 
  

The test is conducted online and forty five minutes are allowed to 
complete the test. A certificate will be awarded after successfully 
completing the test and a minimum 75% is required to pass the test. 
Notifications will be sent through an email about the results and the 
certificate is downloaded from the admin. 
 
It is comprised of four sections which are mentioned below: 
1. Fill in the blank 
2. True or False 
3. Conceptual 
4. Multiple choice  

          
        Section 1 Fill in the blanks 
 
  
             Q.#1  Multiple web-pages create a __________________________ .            

 
        Section 2 True or False 
 

             Q.#2 A search engine rewards position and ranking to the content. 

                O  True 

 O  False 

 
      Section 3 Conceptual  
 
             Q. #3  What is the significance of On-Page and Off-Page Marketing? 

 

Type your answer here… 
 

 

         
Section 4 Multiple Choice Questions 

 
            Q.#4 A machine, which we use to upload website files                
               O Web Hosting    

       O Web Browser    
       O Web Server 
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Accomplishment 
Certificate Sample 
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“The Purpose of One Magic Click 

Optimization in a Nutshell” 
 

Educate yourself to feed the right information to a 
search 
engine and the internet users for high relevancy - 
create and convert leads into sales”. 
 

This book is organized to grasp the basics of digital 
marketing and techniques which provides authority to 
implement the right techniques on any search engine 
to captivate the targeted internet audience. 
 
This book provides comprehensive information to each 
individual to be a successful entrepreneur.” 
 
It is written to build your career in the internet and 
digital marketing” successfully by starting your online 
business enterprise. 

 
 


